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INTRODUCTION 
-r 
I N T R O D U C T I O N 
1.1 MEANING 0? TOURISM : 
Tourism can be defined as the movement of people 
away from their normal place of residence. It is an activity 
of movement of people from one place to another for an exchange 
of ideas, of knowing a little more about each other and to 
know how do people live,play,work and entertain ? What is 
special about their food,music,dance,folk and drama ? If there 
is no exchange among the citizens in spite of the world econo-
mics,fiscal strength,currencies, it would be a poorer place. 
Tourism is the most desirable human activity which 
brings the people nearer to each other. It is an industry with 
attracting people to a destination,provides destination,housing, 
feeling and entertaining them and returning them to their home. 
Some of the scholars,economists and authors have defined tourism 
as under. 
Hermann V.Schullard, an Australian economist in the 
year 1910 gave one of the earliest definitions of tourism. He 
defined tourism as " The some total of operators, mainly of an 
economic nature, which directly relates to the entry, stay 
and movement of foreigners inside and outside a certain coun-
try,city or region. 
Iv. 1976 the Tourism Society in Britain had also 
defined tourism as follows;-
" Tourism is the temporary short term movement of 
-2-
people to destination outside the place where they normally 
live and work, it includes movement for all the purposes as 
2 
well as day visits or excursions." 
A Swiss Professor Hunzilkar and Krapf in the year 
1942 gave a more technical definition of tourism. He said, 
"Tourism is the totality of relationship and phenomenon 
arising from the travel and stay of strangers,provided the 
stay does not imply the establishment of a permanent resi-
dence and is not connected with a remunerated activity." 
The Tourism Society in Cardiff.England in the year 
1981 defined tourism as follows: 
"Tourism may be defined in terma of particular 
activity selected by choice emd undertaken outside the home 
environment. Tourism may ajid may not involve overnight stay 
away from home." 
Tourism is basically a pleasure activity in which 
money earned in one's normal domestic place is spent in 
the place one visits. Thus, tourism is a composite pheno-
menon which embraces the incidence of a mobile population 
of travellers who are strangers to the places they visit. 
Tourism may be Domestic or International but it 
refers to temporary movement of people from one place to 
another. International Tourism refers to the movement of 
people across the countries as well as Domestic Tourism 
refers to the movement of people within the country. 
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1,3 HISTORY OF TOURISM i 
Man has been an inveterate traveller from time imme-
rrorial. Only the motives of travel have undergone changes 
from time to time. Previously it was restricted to the 
few affluent and adventurous people. But today with 
the rise of standard of living of people in several 
developed and developing countries alongwith the fast 
revolution in transport technology, overseas holidays are 
4 
within the reach of even middle and working classes. 
From the very earliest historical period travel 
had a fascination for man, but it was largely unconscious 
and si-ple. In previous days travel was not a thing of 
pleasure as it is at present. In past the basic aim of 
movement of people was conquest, trade and pilgrimage. 
It is not realised how extensive the contacts among 
the people were several thousands years ago. For instance, 
there was considerable interchange and interaction of 
ideas and Knowledge between India and West Asia and 
the Great Civilization which was further strengthened 
by Alexender's conquest of the North Western part of 
Indian sub continent. 
Modern tourism is some what different from its 
past. Now the people from the place of origin for the 
sake of pleasure, sightseeing, enjoyment and to see the 
colourful life and people of other origins. The tourism 
activities are changing day by day with development of 
transportation, accomodation and standard of living. The 
ancient people wandered here and there in search of food 
-4-
and to maintain them but now a days people want to interact 
with the people of other origin and places which are rich 
in cultural heritage,monuments,scenic beauty,hill resorts 
and beach resorts etc. 
A tourist select the place to see according to his 
taste and desire. With the developments of modern technology 
in every field of life, tourism has developed as an industry 
now and all the facilities which are available to other 
industries are now available to tourism industry. This is 
why the movement of people is increasing day by day from 
one place to another. 
1.3 CONCEPT OF TOURISM : 
Tourism has now become the largest foreign exchange 
earning business and is one of the world's largest and 
fastest growing industries. Unlike other industries,it 
has to depend largely on a number of related industries 
relating to tourism,like hotels,motels,restaurants and 
transport etc. It is therefore,called to be a combination 
of inter-related industries. 
The concept of tourism found expression in a more 
technical definition of the Swiss Professor Hurazilear and 
Krapf which was subsequently adopted by the xnternational 
Association of Scientific Experts in Tourism. The definition 
brings out the following three distinct elements of tourism. 
Involvement of travel by non residents, 
ii - Stay of temporary nature in the areas visited, 
iii - Stay not connected with any activity invol-
ving earnings. 
- p -
Tourism is an ancient phenomenon. The history of 
past centuries shows that travel had a fascination for man. 
But it was rather simple emd not a thing of pleasure as it 
is at present. In previous days it was to some extent rest-
ricted to merchants,pilgrims or scholars in search of ancient 
texts. The "Sujnerian" and the"Harappa" civilization provide 
evidences about the nomadic trend of life. 
The travelling by people for about 4000 years ago 
gives the authentic truth for trade and travel. Not only 
did India attract a series of invaders starting with Alexender 
of Macedonia but also great travellers like Vascoda Gama. 
Many Arabs and Jiuropeains came to India to establish trading 
posts. In 1971 Mark Polo left Vanice with his father and 
uncle, as trade was the main force for many travellers to 
undertake long journeys to distajit places. Ibne Batutah was 
such a traveller,born at Tangir in 1304 A.D. He left home 
5 
and covered 17000 miles. 
Thus the world is not new to the migration tendencies 
of people. The rate of movement of people from one country 
to another has increased on such a scale that the world has 
indeed become very small. 
Touiism effects the countries in such a way that the 
countries which were undeveloped are going to be developed. 
The reason is that the tourism itself effects the whole 
climate of a country. Tourism opens up new horizons to a 
country. It effects trade of the country. Millions of tourists 
travel across the world to come and get a glimpse of that 
country, to admire the culture, heritage, the richness of 
-6-
legacies, the landmarks, monuments and breathlaking scenic 
beauty spots, more importantly to meet new people and exp-
erience real life. It creates friendship among people. 
Tourism has become a comprehensive field of life 
that needs a serious attention as it effects millions of 
hvunan beings all over the globe. Its development, management 
and several aspects should be in the grip in order to under-
stand the nature and aspects of tourism. 
1.4 PHILOSOPHY OF TOURISM; 
To survive successfully and to turn away the 
future shocks of fast moving life, the individual must 
adopt himself to and be capable of facing situations. He 
must search out totally new ways and means to support 
himself for all the old and odd roots of religion,nation, 
community,family and profession. He must "understand to 
rise above". 
The concept of tourism provides a long missing 
link of individual's existence in the society. This relation 
is the combination of sociological theories of change and the 
psychology of individual human being. It is however,not only 
our relationship with people that seems increasingly fragile 
or impermanent,but if we divide up msm's experience of the 
world outside himself,we can identify certain such classes 
of relationships as : 
- relationship with the things, 
- relationship with places, 
- relationship with institutional or organisational 
environments around him, 
- relationship with the time 
These relationships form the fabric of"social 
experiences" and it may be precisely said that these relation-
ships of mankind as and when acceleration occures in society 
or when things start changing outside,the individuals are 
going to hate a parellal change taking place inside which 
leads to almost tangible feeling of shifting dunes. 
1.5 CLASSIFICATION OF TRAVELLERS : 
Rome Conference Definitions : In 1963 a United 
Nations Conference on International Travel & Toxirism proposed 
a new definition which encompassed " any person visiting 
a country other than that in which he has his usual place 
of residence, for any reason other than following an 
occupation remmunerated from within the country visited". 
Such an individual was defined as "Visitor", The term 
visitor covered two distinct classess of traveller : 
a) Tourist : Temporary visitors staying at least 24 hours 
in the country visited and the purpose of 
whose journey can be classified as leisure,ie, 
recreation,holiday,health,study,religion or 
sport, business,family,mission or meeting. 
b) Excursionists: Temporary visitors staying less than 2 4 
hours in the country visited including traveller 
6 
on cruises. 
Fig.1.1 explains the classifications of travelle 
adopted by W.T.O. 
International Visitor 
An international visitor is any person visiting 
the country on a foreign passport and the main 
purpose of visit is other than the exercise 
of an activity remunerated from within the 
-8-
country or establishment of residence in the 
country. This definition covers two segments 
of visitors : Foreign Tourist aind Excursionist. 
FOREIGN TOURIST; A foreign tourist is a person visiting India 
on a foreign passport.staying at least twenty 
four hours in India and the purpose of whose 
journey can he classified under one of the 
following headings: 
(i) Leisure(recreation,holiday,ilealth,study, 
religion and sport ), 
(ii) Business,family,mission,meeting, 
Persons not regarded_as_foreign_tourists: 
(i) Persons arriving with or without a contract 
to take up &n occupation engage in activities 
remxinerated from within the country, 
(ii) Persons coming to establish residence in the 
residence in the comitry, 
(iii) Excursionists ie, temporary visitors stay-
ing less than twenty four hours in the country 
(including travellers on cruises). 
EXCURSIONIST; A visitor in accordance with the foregoing 
definition and staying less than 24 hours in 
the country. 
CRUISE 
PASSENGERS; A visitor, as defined above, who arrives in 
the country aboard cruise ships and does not 
spend a night at an accommodation establish-
ment in the country. 
- 9 -
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DQMESTIC TOURIST * ^ domestic tourist is a person who 
travels within the country to a 
place other than his usual place 
of residence and stays at hotels 
or other accommodation establish-
ments run on commercial basis or 
in dharamshalas/sarais/musafir-
khanas/agrashalas/choultries ets. 
for a duration of not less than 2 4 
hours or one night and for not more 
than 6 months at a time for any 
of the following purposes: 
i) Pleasure(holiday,leisure,sports) 
ii) Pilgrimage,religious and social 
functions; 
ill) Business conferences and meetings 
iv) Study and health. 
Th_e_ JSi}-lPyJ-Jia. .are. _not_ _rftSL^ ;L4^ 4 _45. Jlqme st.ic. _t q.ur l5.t§.J -
i) Person arriving with or without 
a contract to take up an occupation 
or engage in activities remunerated 
from within the state/centre, 
ii) Persons coming,establish more or 
less permanent residence in the 
7 
state/centre. 
iii) Foreigners resident in India. 
-11-
1.6 METHODOLOGY OF DATA COLLECTION; 
The present study is designed to find out the 
development of tourism in India since 1951. For the colle-
ction of appropriate data for the present study, the 
investigator used standardised publications by the 
Ministry of Tourism, Government of India, leading news 
papers,maigazines,publications issued by the Ministry 
of Tourism,Institute of Travel & Tourism Management,N.Delhi 
articles by different leading editors. Some of the datas 
are collected by personal visits to the different tourist 
offices located at leading tourist spots of India. 
SOURCES OF DATA 
Statistics of foreign tourist arrivals contained 
in the dissertation are compiled from disembarkation cards 
filled in by the foreign tourists at the time of their 
entry into India through various airports,seaports and 
land checkposts. The investigator also collected data 
after striking close familiarity with the tourists of 
different origins. Direct interviews are also taken with 
the tourists(proforma on page 14) visiting beaches,resorts, 
monuments and pilgrimage centres. It was difficult to 
get data from all tourist offices located at different 
tourist centres. Hence the data are collected from publ-
ications by the Ministry of Tourism,Travel Magazines,News 
Papers,Articles by Indian Institute of Travel & Tourism 
Management,New Delhi and from other sources. 
To overcome this observation the questionnaires 
-12-
were left with the tourists and collected on the next day 
dully filled in by the tourists themselves. Statistical 
informations are collected from the Director General,Dept. 
of Tourism,Ministry of Tovirism,Government of India. 
A field diary was also maintained by the investi-
gator for observing the tourists opinions about the different 
tourist spots of India suad their suggestions about the 
drawbacks of tourism industries related businesses like 
transport,hotels,motels and travel agencies. 
-13-
^ U E S T ^ O N N A I R E 
(Interviews with tourists) 
NOTE : Information collected would be kept secret and it 
would be used for the research purpose only. 
1. Foreign countries or places in India from where he comes 
(i) Country 
(ii)State and place in India 
2. Nationality and Religion 
3. Age 
4. Education 
5. Employment/Profession 
6. Income 
7. Touring 
(i) 
(ii) 
(iii) 
(iv) 
(V) 
Alone 
With spouse only 
Whole family 
With friends 
Others 
8. Whether the tour/visit is 
(i) Recreational 
(ii) Religious 
(iii) Academic 
(Iv) Others 
9. Places he visits or plans to visit in India 
10. Kind of accomodation he preferred 
(i) Hotel8(Star Category) 
(ii) Hotels Indigenous types 
(iii) Tourist Bangalows 
(iv) Others-tent houses,dharamshalas etc. 
-14-
11. Duration of his stay 
12. In what proportion he spends on 
(i) Transport 
(iij Accommodation 
(iii) Food etc 
(iv) Amenities 
(v) Recreation 
(vi) Shopping 
13. His holiday habits 
14. Frequency of his visiting the place or area 
(i) For the first time 
(ii) Twice 
(iii) Thrice 
15. Cousine of his liking 
(i) Indian North/South 
(iij Continental 
(iii) Chinese 
(iv) Others 
16. Shopping pattern(article8) 
17. His opinion about accommodation 
(a) (i) Very comfortable 
(ii) Comfortable 
(iii) Not comfortable 
(b) 
(c) 
(i) 
(ii) 
(iii) 
(i) 
(ii) 
Costly 
Average 
Cheap 
Neat & clean 
Average 
(iii) Dirty 
-^5' 
18. 
19. 
20. 
Tourist opinion about transport 
(a) (i) Easily available 
(ii; Not easily available 
(b) (i) Comfortable 
(ii; Not Comfortable 
(c) (i) Costly 
(ii) Cheap 
(iii) Average 
Season he likes to come in 
Special problems 
(i) 
Ui) 
Uii; 
(iv) 
iv; 
(vi) 
Transport 
Accommodation 
Cuisine 
Information 
Guiae etc. 
Others 
21. Any suggestion 
Place : 
Date : 
Signature 
Name 
Address 
Nationality: 
C H A P T E R T W O 
DRAWBACKS OF TOURISM INDUSTRY IN INDIA 
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DRAWBACKS OF TOURISM INDUSTRY IN INDIA 
If you talk to a foreign traveller in India you 
are likely to hear a thousand stories of how bad things are 
like the dirt,the flies, the bad hotels, the cheating , the 
horror stories that Indian Airline alone can provide. 
A typical example is what happened to the Director of 
Sotheby's (the famous auction house) from London who was booked 
for a holiday in Kashmir and Laddakh, This is his story; 
••We arrived in Srlnagar and we stayed at the Oberoi 
Palace which was wonderful. The weather was lovely and every-
thing went off perfectly till we got to the airport to catch 
our flight to leh. We checked in and we were about to board the 
aircraft when we were told that the plane would not be going 
to leh on account of bad weather. We assumed naturally that 
we would therefore be able to go the next day, only to be told 
that this was out of the question as all flights were full for 
several days. We then asked if we could go back to Delhi instead, 
but were told that flights were full for two weeks and Indian 
Airlines could not care less that we were inconvenienced by thl5 
because there was nothing they could do," The only way to get 
back to Delhi was to travel by bus, 
Indian )llrlines then managed to make sure that there 
was no way of flying any where else from Delhi either for the 
next several weeks, so the only way to spend the rest the 
holiday seeing something of India was to borrow a friends car 
and travel in Rajasthan. 
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One would imagine that after an experience like this 
India would not be on the list of future destinations of the 
couple involved, but they came back the following year- as do 
42 per cent of all tourists to India. This kind of repeat 
tourism has prompted the Ministry to come up with a master 
plan to promote areas of the country that have been under 
sold so far. 
In north India hotels are now reporting 70 percent occ-
upancy ( as compared to 30 percent four yeaijs ago) even in the 
summer months, so the plan is to encourage beach traffic to 
such exotic and relatively untouched spots as Konark and Puri 
in Orissa, Kowalara in Kerala and Mahabalipuram l,n Tamil Nadu. 
Bengalore with its mild climate and Karnataka's treasure 
of spectacular ruins in Hampi, Halebid, Belur and Mysore is 
also going to see a massive promotion. 
At the same time the Government is going out of its 
way to ensure that India does not make the mistakes that country 
like Spain did when beaches were destroyed and all kinds of social 
problems arose out of too much tourism. According to the Secretary 
for Tourism" We are fully aware of what could happen and there 
have already been problems in Goa and Laddakh that we are going 
to avoid in future. Soi for instance,we are not allowing any more 
construction activity in the Andaman and Nicobar islands or in 
Lakshadweep. I am peesonally not interested in numbers but in 
foreign exchange earnings*. 
Heli skiing, which is being encouraged in Kashmir, Hima-
chal Pradesh and possibly in the Garhwal Himalayas is an example 
of the kind of tourism-better the Government would like to 
promote. In the year 1989 a Swiss Company brought a group of 200 
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tourists to Kashmir for a skiing holiday and on an average 
each of the 200 spent aroxind Rs 1 lakh during their stay. It 
is the colour of this kind of money that makes tourism worth-
while- as does the fact that the average visitor to India spends 
29 days in the country coitpared to barely a week in a country 
like Thiland. So, although Thailand gets four million tourists 
a year compared to over 1,5 million, they end up with 28 millions 
tourist nights against our 45 millions. 
The Ministry points out that we could already consider 
ourselves the most successful tourist country of all if we look 
at the fact that most European countries rely largely on Euro-
pean tourists* vhich beats anyone else, and if pilgrims are 
taken into account the figure is a phenomenal 150 million. 
Despite our wonderful places and spectacular old 
houses we also lack really grand hotels of the old kind,which 
are becoming increasingly popular with foreign tourists who 
have had their fill of the American type of hotels, A visitor 
to Agra recently remarked , for instance, on the fact that it 
was shocking that beautiful old houses in the city should he 
allowed to cr\imble and decay while** hideous modern invitations" 
were being allowed to proliferate, Agra is actually one of the 
best examples of wasted tourist potential , Despite nearly 2 5 
per cent of all tourists to India visiting the Taj, the city 
itself has been allowed to deteriorate into a virtual slum. 
The problem here is that tourism is really a state subject, so 
it is in the hands of the Uttar Pradesh Government which seems 
to be completely unaware of its treasures, Haryana on the other 
hand, has managed to put itself on the tourist map simply by 
improving its highways. States like Rajasthan and Kashmir are 
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aware of their tourist potential but again whereas Rajasthan 
has managed to attract visitors without destroying itself, 
Kashmir has been less wise, Srinagar has been ruined by 
ghastly new hotels which crowd the lake front and the Kashmir 
Government has even gone to the criminal extent of allowing 
construction in its beautiful Mughal Gardens. 
Civil Aviation has now been delinked from tourism. 
Facilities at our Airports need more improvement . So far 
inroigration desks are manned by illiterate, often policemen 
who are more than enough to put the foreign tourist off 
straightway. Now there are plans to use young girls in the 
hope that they will be more attractive. Also under consid-
eration is a plan to make it easier to get Indian visas 
and even to do away with them altogether if it is found 
that it hurts tourist traffic to insist on them. There are 
also plans to improve surface transport because nothing is 
more frightening than the condition of some of our taxis and 
coaches and the eccentric behaviour of some drivers. 
These are few of the disadvantages that arise out 
of our having been late starters where tourism is concerned. 
But in another sense their has been a blessing in disguise 
and is possibly the main reason for tourism now being the 
country's largest net earner of foreign exchange. The fact 
that tourism was considered non priority meant there was no 
allocation of funds for it, so it had to grow pretty much 
on its own with the result that other than cheese and 
wine, we need to import nothing for the tourism industry. 
This means that our imports amount to a bare seven percent 
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of expenditure. In some places tourism has ended up almost 
a dirty word. In terms of potential there is probably no 
other country in the world as rich as India-all that is 
required is some wisdom and imagination from our state govern-
ments. Hopefully this will not be too much to ask. 
1.1 THE TOURIST TRAP t 
A Bengali prostitute, who stays as a paying guest 
in Andheri charges a top fee of Rs 500 for a nightparty. But if 
the client turns to be an American her rate goes to 500 US $.1 
Its not only the prostitutes but the shopkeepers*hoteliers. 
Cabbies,tours/money changers and of course the Government of 
India who are interested in the Dollars-and sterling,Saudi 
rials and Dinars. Tourism has always been encouraged as it 
earns precious foreign exchange.( That the politicians waste 
a lot of foreign exchange on their jaunts abroad and possess 
account in Swiss banks is a different shady story). 
The stress once again, is going to be on tourism. 
The new government with its empty caffers, as Prime Minister 
has described the present economic position, will have novel 
ideas and new proposals to attract foreign tourists to India. 
But if things remain the way they are India is in fact rudely 
banging her doors on foreign tourists. Thousands of foreigners 
who visit our country go back with a"never again" resolve 
etched on their frowning faces. 
Right from the time foreigner lands in India he's 
in for an ordeal he won't forget in a hurry. Taxi drivers,hotel 
agents,touts,pimps,pick pockets,money changers and even armed 
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robbers staik his every step» 
The cabbies certainly take tourists for a ride. They 
overcharge and often demand payment in dollars. Besides many 
cabbies are into the money changing rackets. In Bombay 70 odd 
taxi drivers and taxi owners have even formed a parellel union 
styled the Bombay Airport Taxi drivers Union to wear a thin 
garb of legitimacy not connected with the 35,000 ordinary taxi 
drivers, there cabbies have an organised hafta(bribe) system 
at the international airport and virtually rule the premises. 
These cabbies and the touts, who are illegally 
allowed into the airport premises force daily bribe of Rs 100/= 
hound just arrived foreigners, offering them better rates for 
foreign currency. The action taken against them by the cops at 
Sahar Police Station is ridiculously feeble: on an average the 
police arrest one person a month for dealing in foreign currency 
Foreign visitors unwilling to part with their dollars but inter-
ested in finding a hotel, are taken charge of by these cabbies, 
touts and steered to hotels which offer as much as Rs 500 as 
commission. These touts are also connected with brothels, 
contraband sellers and buyers and money changers. Every attempt 
is made to strip the " guest to India " clean of his currency. 
Every tourist pays for these middle men, indirectly, 
Every snopkeeper who deals with them, whether in Bombay or 
anywhere else in India, overcharges and even cheat them.Hotels 
and restaurants in small towns in Rajasthan, for example,while 
charging an Indian Rs 2 for a cup of tea, bill foreigners at the 
rate of Rs 20 per cup and Rs 40 for slice of buttered toast.! 
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Such cheating , while highly visible is a minor symptom 
of the disease. There are even more shocking examples. Trustinc 
foreigners part with travellers cheques against a promised 
delivery of goods which never reach them! This practice is 
quite common with shops dealing in antiques,curios/carpets 
and other typical Indian items. 
Besides the overcharging and cheating by business 
men,foreign tourists are also subjected to ill treatment by 
the Indian police and bureaucracy. Thomas Bruggemen, an 
American, is such a victim. While staying at a hotel in Tamil-
Nadu, he was robbed of everything he owned. The modus operandi 
revealed that the job was done by a notorious criminal 
operating in the same area for a long time. Two Swiss national 
also lost 500 dollars each to this thief. When Bruggeman 
registered a police complaint he was promised that he would 
be shown the modus operandi file, as he had seen the culprit. 
Despite his repeated visits to the police station over five 
days, he was not shown the file and he left Tamil Nadu with-
out any redressal of his complaint. 
Another tourist, David Bevin visited India and 
stayed at a hotel In Aurangabad, but while checkIngout he 
forgot his camera in his room. However, he realised his loss 
before leaving town. When he tried to retrieve the camera 
he came up against a stone wall. His reception was totally 
hostile. The manager was not accessible. The waiter was off 
duty, the sweeper was on leave and the receptionist could 
not do anything to help him. Even the intervention of ITDC 
officials was futile. Bevin left India without his camera. 
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a wiser man. Incidentally this hotel in Aurangabad does not 
even pay monthly instalments against the loan it has been 
given by Maharashtra State Finance Corporation and is said 
to be in bad shape. 
But claims of hotels to be in bad shape have to be 
taken with a pinch of salt. Often hotels like the one described 
and many others in cities like Bombay,Delhi and Madras refuse 
to accept tourists proposed by ITDC, claiming to be full. These 
same hoteliers also grumble about low occupancy rates and 
thus justify their" Chaddar plat"(one night stop) status. They 
rent their rooms on an hourly basis to make a fast buck and 
usually dont even record the income in their books. The custo-
mers in such cases are usually Indians who patronise prostitutes 
and rent the rooms for an hour or two. The income from this 
business is not included in the official income of the hotels. 
Nor do the hotels show their true earnings in foreign exchange. 
The names and nationalities of foreign guests are changes to 
Indian names and the dollars sold in the black market, making 
an additional 2 5 per cent profit on already high charges. It 
is not that only hotels and shops away from the arm of the 
law run these rackets. The experience of foreigners at the 
airports is as bad,or worse. Yoko Kinoshita , Japanese tourist 
bought a bottle of Chaivas Regal Whisky at the duty free shop 
in Bombay's Sahar International Airport. Says he",they charged 
me 30 US $ which is twice the amount charged anywhere else in 
the world. This is plain cheating". 
Tourists are not safe from robberies in far off 
places,little towns and villages. Says the ITDC official,"Decoits 
are able to occupy even hotels like the Khajoraho Ashok and 
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chandela,without paying their bills. "The deceits also have 
the police in their pockets and if the tourists survive then 
it is only their luck and prudence in avoiding lonely places. 
The situation in a cosmopolitan city like Bombay is 
very bad. Several cabbies have their own arrsuagements with 
armed robbers. After estimating the value of a tourists prop-
erty,these cobbles signal their confidents to follow in anoth-
er vihicle. On a lonely highway the gangsters overtake the 
taxi,stop the driver,throw him out and drive the passengers 
away to rob tnem. Robberies may originata in the premises of 
sahar airport but as the crime actually takes place in an area 
which is under the jurisdiction of another police station,the 
sahar police often refuses to register complaints.The victims 
are made to run from sahar police station to vile parle police 
station without any action being taken,on their behalf. An 
insider reveals that there are seven gangs of robbers operat-
ing in this area and the police are aware of their activities. 
Even South Bombay is unsafe for foreigners.Near 
tourist office at wriman point, a gang of confidents dupes 
them. The mark is offered a good price for foreign currency 
and is asked to sit in a taxi conveniently parked nearby. 
After the counting is over, the Indian currence is tied in 
a handkerchief and hsinded over to him or her. The exchange 
takes as a fake policemen appears. The victim is allowed 
to run away with the bundle in the handkerchief. The hand-
kerchief as you have guessed, contains newspaper cut to the 
size of currency notes. The police despite complaints,have 
not taken any action to stop this 30 members strong gang. 
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After these, victims seeX help in the office of ITDC 
at churchgate. The staff offer them salace, occasionally 
giveCithem a free lunch and sends them to their embassies. 
No one seems to be responsible. It is not only the organised 
crime, cheating and overcharging that makes the visit to 
India an ordeal one dare not repeat. Used to a comfortable 
way of life in their developed countries^ Westerners are sh-
ocked at the indifference to comfort in India. To give an 
example, Paul Harris, the Managing Editor of the Eastern 
Suburban newspaper of Australia was travelling by the Ajanta 
express in January 1989, He found that the toilets were 
dirty. Within minutes he also discovered that his eramped 
coupe was buzzing with mosquitoes, his bed was bug-ridden 
and to top it all, there was no water in his compartment. 
Annoyed,Harris complained to the authorities. The answer: 
"This is not a first class compartment", 
Indian railways have done away with the third 
class but apparently passengers are still third class and 
dont even deserve normal hygienic conditionl Being a journalist 
Harris followed up his complaints with professional doggedness 
but without any positive response except, of course, a letter 
of apology and explanation. The explanation was,"Normally 
such things don't happen," Regular railway travellers know 
betterl 
Like Harris,Florida resident Mrs Arlene Walter 
had her own complaints. She described the buses as " not fit 
to ride in" and the guides as " unable to explain when she 
summed up her Journey to India. The reception our country gi-
ves to foreigners, despite a dire need for foreign exchange 
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is the result of our chalta hai attitude which has become deep 
rooted. It is this chalta hai which results in no one at the 
airport being bothered about the health certificates offered 
by foreign tourists. At the same time, it is the tourism 
industry's greedy and currupt attitude which results in 
semi.literate or illiterate Arabs sweating before the quar-
antine counter,afraid of being kept in isolation and paying 
bribes to be free. Little do they know that Indian regulations 
merely stipulate that no one suffering from yellow fever should 
be permitted into the country without a health certificate! 
With all the high profits ads put out by luxury 
hotels and the Deptt.of Tourism, let us not be blinded to the 
sleazy side of things. While certain elements in the tourism 
industry seem determined to improve India's tarnished image 
abroad there are ,equally elements with a vested interest 
in criminalising the industry. With tourism having arrived 
as our biggest foreign exchange earner, can thieves be far 
behind? 
1.2 TOURISM " A HARD SELL " : 
The chairman Sita World Travels says," The shortage 
of land too has hamstrung the building of new hotels. Hoteliers 
complain that niether the centre nor the state governments 
are willing to part with any land. Poor transport is yet 
another serious obstacle. Air-ports are streatched beyond 
limits, xnd there has hardly been any effort to expand the 
capacity of domestic air carriers. Consequences can be already 
9 
foreseen,cancellations,delays and constant uncertainty. 
On the International front the Government is unwilling 
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to allow foreign airlines to operate more flights to India 
\inless the other countries grant Air India reciprocal rights. 
In other areas, practice differs vastly from percept. For 
instance foreign Airlines point out that the Civil Aviation 
Ministry had announced they'd be permitted to increase the numb-
er of flights if they operated to Calcutta euid Madras. British 
Airways Manager in India,Nepal,Sri Lanka reports an unhappy 
experience."We sent a proposal for flying to Calcutta but 
the Government had put in conditionalities on our flying 
which were not in the spirit of their public pronouncements. 
The window of opportunity was closed on our face. 
Worse India missed an opportunity to develop as 
the hub for foreign Airlines in Asia. The reason: fuel prices 
here are 50 per cent higher than in any other South East Asian 
countries and landing charges are also one of the highest in 
Asia. Hoteliers and tourist agencies also say that instead of 
trying to develop new destinations which might take years to 
become popular, the government should pep up infrastructure 
facilities in existing tourist spots. For instance,the effort 
now being spent on developing new sea beaches in Maharashtra might 
nave been better if spent on developing infrastructure 
around the tourist sites of Ajanta and Ellora. 
Other complain that what the authorities give with 
one hand they take away with the other. For instance, the Central 
Government allowed Indian tour operators to import Air Condition 
equipments for coaches at concessional duty. But soon after, 
State Government hiked road taxes without assigning any reason 
what so ever. For example, in Rajasthan the road tax on tourist 
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vehicle was hiked from rupees 14,000 a year to rupees 1.20 
lac. 
President,Federation of Hotel & Restaurants Association 
of India says". Taxes on hotels are another cause for griping. 
Gujrat has hiked luxury taxes to 30 per cent. And Rajasthan 
has increased levy on foreign liquor from 12per cent to 40 
per cent. The taxes will hardly encourage the building of 
more hotels. It is due to the Governments wrong policies that 
the rate of growth of tourism has been falling. 
And indeed the government seeras to be astonishingly 
shortsighted in its tourist policy. The government has deciddd 
to close all the tourist offices abroad in the name of economy 
such actions may save a few pence, amd high taxes on tourist 
industry may earn few more paise in revenue. Eut they will 
cost the country a lot of pounds,dollars and yen by stifling 
the foreign exchange earning capacity of the tourism industry. 
In 1989 tourism overtook exports in gems and jwellary 
to become the country's largest net foreign exchange earner. 
While gem and jwellary exports earned the country net foreign 
exchange of rupees 1,728 crores,tourism fetched rupees 2,208 
crores. Moreover the tourism industry has the potential to 
generate three lac's additional jobs every year. Amid the 
gloom ,there is one cause for joy: the surge in domestic 
tourism seems unstoppable. In 1989 50 millian Indians got away 
from their houses on holiday. Lines of cars jam the entry 
to Mussourie during the summer season. In OOty rooms have 
to be booked months in advance. Goa remains the top draw. And 
people are again pouring into Darjeeling. 
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For the tourism Industry, the growing domestic market 
many times the size of the foreign one- offers a way to fill 
in the annual troughs of the tourist trade and improve 
pi-ofitability. So even the large hotels chains have moved 
into budget hotels. But the industry could do with a little 
more help from the Government. So far very little has been 
forthcoming. 
Chairman Sita World Travels, speaks for the entire 
industry when he says:** Aa long as tourism is associated 
with elitism and not seen as a foreign exchange earner, it 
will not be given priority." Indeed the high taxes on tourism 
seem calculated to slaughter the golden goose that the ind-
ustry has the potential to be. 
C H A P T E R - T H R E E 
DEVELOPMENT OF TOURISM IN INDIA SINCE 1951 
(STATISTICAL ANALYSIS) 
DEVELOPMENT OF TOURISM IN INDIA SINCE 1951 
prior to the second world war, tourism was within 
continental Europe and between Europe and the U.S.A. Very 
few could engage in long haul or Intercontinental tourism . 
The post war period was responsible for a spurt in 
international tourism globally . Travel was however not co-
neidered a priority. It was a luxury. After the end of the 
last world war tourism has developed very rapidly. As the 
world began to settle down after the war ended in the year 
1945, there has been remarkable rapid increase in both 
domestic and international tourism. 
The organised development of tourism came up as 
a result of the 1st United Nations Conference in Rome in 
1963. It was decided as to how tourism was to be developed by 
those countries which were gradually coming up and wanting 
to develop tourism. 
The United Nations Organisation stated that the de-
velopment of tourism will depend upon the type of political 
and economic structure. The country has to decide as to 
what status the tourism sector will get whether it will be 
treated as an industry or not. 
" The United Nations reported that in the 10 years 
period between 1955-65 the number of tourist arrivals in 
some sixty five countries trebled from around 51 million 
to over 157 million." 
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Now with regard to tourism development in India, in 
1945, the Government appointed the Sergeant Committee to ad-
vise the Government as to how tourism is to be developed, A 
recommendation was made that there should be a separate 
tourism organization. In 1945, tourist department was set up 
with the Ministry of transport. In 1958, Jha Committee was 
appointed. It was laid down that the development of accomo-
dation should be with the public sector^this finally culminated 
in I.T.D.CClndia Tourism Development Corporation). 
The establishment of the Planning Commission in 1950 
was an important land mark for the planned development of 
tourism. The tourism sector was allocated finances from the 
second five year plan onwards. It should be noted that ours 
is a federal structure of government. The central Government 
is responsible for certain subjects. The National Development 
Council was setup in 1952 as an advisory and reviewing body. 
The Planning Commission allocated Rs 33 crores of 
rupees during second five year plan. Tourism allocation was 
fts 80 crores, and during fourth five year plan there was a 
drastic cut of Rs 2 5 crores. The main aim was to develop hotel 
accomodation for budget tourists and boost to private sector 
for development of tourism. During fifth five year plan 
allocation was to the tune oflU26 crores, and during sixth 
five year plan it was8i63 crores. During seventh five year 
plan it wasR«138 crores and during eigth five year plan it 
wasRill5 crores. 
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India has great beauty from mighty peaks of Himalayas 
to the golden sandy beaches of Goa, It has a multitude of 
rivers and lakes and wide deserts which could provide ample 
chances for developing - tourism in India, India has now 
reached a stage where she can be recognised world over as 
a leading destination to our tourism and future will see 
maximum emphasis being laid on this sphere of tourist activity 
However we have to plan in such a way that it proves bene-
ficial and detremental to our tourism promotion. 
Indian Government is paying attention on the following 
aspects:-
1- Development of the products for future growth of 
tourism, 
2- National awareness of the socio economic benefits 
of tourism, 
3- Improvement of the international image of India. 
4- Removal of the bottlenecks in promotion of inter-
national tourism in concerted manner, 
5- Promote all parts of India as a tourist destination. 
6- Project new tourist destinations. 
7- Promote shopping as major attraction, 
8- Stressing the cultural richness of India and also 
highlighting its suitability as an all the year 
round destination, 
9- Promoting India as a major convention/conference 
centre. 
10- Emphasis on promoting adventure tourism and special 
interest tourism, 
11- Promote fare and festivals to show the cultural 
beauty and heritage of India. 
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12- To promote tourist flow to India like simplification 
of visa procedures,creation of separate immigration 
cadre. 
This is all because tourism is now :-
a) The top foreign exchange earner, 
b) Catalyst to economic growth, 
c) Backbone of the export drive, 
d) Maximum return from minimum investment, 
e) A. mammoth*rapidly expanding global industry, 
f) Strong stimulates growth of the related industries, 
g) No depletion of national resources, 
h) Booster of national income, 
i) A highly lucrative market, 
j) Employment generater. 
The government of India is paying more attention 
to the development of tourism. Let's start with a few 
questions, 
iljwhich is the largest industry in the world? 
-Travel & Tourism is the largest industry worldwide 
(Sales: US $ 2 Trillion). 
iijWhich industry employs the largest number of people 
in most countries? 
-Travel & Tourism employs 101 million people worldwide-
one out of every 16 workers. 
:.-iWhich industry accounts for the largest consumer 
expenditure in most countries? 
-Capital investment in travel and tourism is US $ 276 
Billion,7% of total worldwide capital investment. 
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SOME OF THZ RECiiNT DEVELOPMENTS 
1. "India On House" scheme was implemented in collaboration 
with Air India to capture the traffic from Australia. 
2. Efforts were being made to promote Budhist traffic from 
East Asian Regions on attractive aestinations for "Honey 
Moonera". 
3. A special quiz on India is launched in German language 
to attract people of Germany. 
4. Opened up schemes of "Family Holidays Destinations" in 
West Asians Regions. 
b. To maxe wide publicity overseas by supplying advertising 
material,slides,brochures and short picture to show the 
real beauty of Indian tourist spots. 
6. Three"Hiraachal Festivals" were organised in London, 
Hemburg and Frankfurt to project the tourism potential 
in India. The chief minister saia that Centre will bear 
all expenses for festival. 
7. The Ministry of Tourism has opened up new institutes 
of Hoteliering,Catering and travel and tourism at Delhi, 
Bombay,Hyderabad,Jaipur and Aligarh. 
8. More facilities are to be given for the development of 
h'ational Parks and Wild Life Sancturies. Some of ihe 
proposals are:-
- to provide land for game sanctury in Amravati, 
- to build up National Park around Taj Mahal, 
- to close down all factories putting bad effect on 
Taj Mahal's beauty. 
- to develop more sancturies in Haryana, 
• - to develop new National Parks in Himachal Pradesh, 
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9. Provisions are to be made to make more developments 
in organising flood lighting,sand and light shows and 
cultural entertainments at tourist centres, 
10. According to tne Director Indira Gandhi International 
Airport,more facilities like channel music round the CIOCK 
and screening of short duration films and telephone 
facilities shall be provided for passengers waiting 
in departure halls of the airport. 
11. Tourism development complex would be setup soon to 
develop Mathura and Virindravan, 
12. Central government has decided to grant 50% rebate 
on income tax and exemption from expenditure tax to hotel 
builts on tourist spots, 
13. More yatri niwases should be constructed at tourist 
spots according to the Minister of Tourism and Civil 
aviation, 
14. A compaign is being organised to popularise Dussehra, 
15. The government will pay more attention to Pushkar Fair 
which is Rajasthans winter eve religious ethic congre-
gation to attract more foreign tourists there, 
16. Atleast 7000 saplings are proposed to be planted as part 
of a package of measures being initiated by the management 
lAAI. 
17. A tourist development complex would be set up soon to 
develop Mathura and Virindra Van as tourist spots. 
18. More and more facilities are given to hoteliers to 
construct new hotels at major tourist spots. 
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W H A T A L L T O U R I S M E F F E C T S 
- AVAILABILITY OF JOBS 
SHOPPING,RESTAURANTS & ENTERTAINMENT OF RESIDENTS 
- BEAUTY OF YOUR AREA 
- PRESERVATION OF NATIVE CULTURE 
- RELATIONS BETWEEN LONG TIME RESIDENTS AND NEWER PEOPLE 
- QUALITY OF TOURIST PRODUCTS 
- NUMBER OF PEOPLE LIVING IN TOURIST AREA 
- PRESERVATION OF NATURE 
- COST OF FOOD,CLOTHING AND OTHER SERVICES 
- COST OF LAND AND HOUSING 
- CRIME SITUATION AND PROSTITUTION 
- TRAFFIC SITUATION 
- OVERALL AFFECTS TO LOCAL ENVIRONMENT 
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INDIAN TOURISM Vs WORLD TOURISM 
1960 • ' 1986 ' 1 9 8 8 
10% 14% 
( INDIAN TOURISM ) 
1980- ' • 1 9 8 6 " • I 9 8 8 
3% 6% 
( WORLD TOURISM ) 
AN EMPLOYMENT GENERATOR 
Direct - 5.5 Million 
indirect - 8 Millions 
Yields Tax Revenue - about 500 Crores Per Annum 
ACCOMMODATION SECTOR 
Classified Hotels - 462 in 1988 
Approved - 28,500 
Approved under Construction 17,409 Rooms 
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STRUCTURE OF THE INDIAN HOTEL INDUSTRY 
BY STAR CATEGORY 
CATEGORY HOTELS ROOM 
5 STAR/5STAR DELUX 
4 STAR 
3 STAR 
2 STAR 
1 STAR 
AWAITING CLASSIFICATION 12 5 
63 
41 
115 
182 
57 
458 
5 
583 
10679 
2829 
6497 
6049 
1846 
27900 
8851 
36571 
38^0 
lOv, 
2 3^ 'o 
2 2v„ 
1% 
3Y 19^0 = 700 HOTELS 
THE NUMBER OF HOTELS WILL 3E DOUBLE BY THE YEAR 2 O^ 'O 
INBOUND TOURISM TO INDIA TILL SEPTEMBER 1990 
1 . 
2 . 
3 . 
4 -
5 . 
6 . 
7 . 
8 . 
9 . 
1 0 . 
1 1 . 
1 2 . 
1 3 . 
1 4 . 
1 5 . 
U.K 
U . S . A 
FRANCE 
SRI LANKA 
GERMANY 
JAPAN 
ITALY 
CANADA 
SWITZERLAND 
MALAYSIA 
SINGAPORE 
AUSTRALIA 
IRAN 
AFGANISTAN 
NETHERLAND 
1 , 5 8 , 1 2 4 
8 6 , 681 
6 1 , 3 6 5 
4 9 , 0 8 8 
4 8 , 9 7 4 
4 3 , 234 
3 4 , 5 6 9 
2 8 , 7 0 8 
2 2 , 7 8 0 
2 2 , 2 7 8 
2 0 , 4 0 4 
1 9 , 3 1 4 
1 7 , 2 0 5 
1 6 , 0 2 2 
1 5 , 3 1 4 
% CHANGE 
5.2 
-3.2 
9.6 
-1.1 
-8.3 
3.0 
15.9 
6.3 
-0.1 
5.2 
1.4 
22.0 
0.3 
4.1 
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RECENT 
DEVELOPiVVENTS 
Tourism plan {or fOS^ 
.v t^Vst^  
" ^ ' ^ - " ' ^ A ^ ' ^ 
is team on mission to ^'^^^ 
promote tourist traffic ^ ^ ^ ^ ^ ^ ^ C ^ 
^ • ^ ^ rfe . % e w tourist 
HuKl<u;tiui Time* Corrcspomkal cjues. Aboat 33 Icadisy w 
NEW DELHI, Feb 24—A 12- and opera«x» " '^ 
uicrotier team from BnUin is visiting *^ ' 
Bomtxa>. Madras and Delhi to ' « ^ T ^ ^ 
o<e tounsi traffic ff^- ' "V* \ ^ . \ r ^"^ The Uf^ to ac 
tatg.e\ 
^^•C**.'r^ .1. to 
to 
e» • p i 
attractions 
. =?. B) S. N. F«ni 
^ ROHTAK. Feb lb — \S \ih the oh 
' Promoting lounstn and pcovivi 
' ' facilities (oi domciiK 
~*<>rism has ajdcj 
3> ,^«wr.^'«>«. i^ ^ 
"^ Tain:I 
o7> TN declares 
/ o^S;:;- an industry 
incu uvfes I lu >avc! 
1 , , . " ' • • " ' o 
' "10 Rs J 
. : ' ! • - . ' " . ' • • • 
rprr \ .. - ;<; 
.-ia 
•D 
SI Tourists spell danger to 
§f Himalayan heritage 
',°,"[i SRINAGAR. Apnl 20 (UNI) — prevent further damage. 
S o n i f 
5 
i'lrS • • H ^ 
 
Unless stern mcajjircs are taken to Rut unplanned tourists traffic alone 
rio» inv.:4..iiin m ihc ^^.s noi rcsponsiblc for the growing: j 
tn- ihital lo the MimaU><is f 
Accoidinn lo l^ r O/a, oihci dchili 
v.'uit>s >icm measures are laken 
regulate the iouri>45 in^aMon in il 
Himala>an rt-^ion. the natural her 
age of the MiniaU>as will NIOWK div 
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TOURISM FOREIGN EXCHANGE EARNINGS IN INDIA 
( Rs in crores) 
3000 
2000 
1000 
2800.00. 
1960 1970 1980 1990 
Rs 5000 CRORES POTENTIAL EXPECTED BY YEAR 2000 
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TOURIST ARRIVALS IN INDIA 
13,00,000 
12,00,000 
2,36,000 
6,00,000 
2,80,000 
1,23,000 
I960 1970 1980 1990 
30,00,300 TOURIST POTENTIAL EXPECTED BY 
YEAR 2000 
FOREIGN EXCHANGE EARNINGS FROM TOURISM IN INDIA 
(1989-90) 
HOTEL • 
AIRLINES 
60% 
SHOPPING 
2 0% 
^ TRANSPORTATION 
SIGHT SEEING,ETC 
2 0% 
OUR TOTAL INBOUND TOURISM MARKET IN 1989-90 
Rs 75 CRORES 
MARKET SHARE OF THE 
"BIG THREE" 
(TCI, SITA, MERCURY) 
BALMER LAWRIE'S 
MARKET SHARE Rs 1 CRORE 
- f I-
M A R K E T S H A R E O F T H E B I G T H R E E 
RUPEE VOLUME NO OF TOURISTS 
T C I 30 CRORES 6 0 - 6 5 , 0 0 0 
S I T A 28 CRORES 4 5 - 5 0 , 0 0 0 
M E R C U R Y 17 CRORES 2 5 - 3 0 , 0 0 0 
TOURIST ARRIVALS 13,00,000 
^3 
TOURIST 
ARRIVALS 
10-12"'4 
SHARED BETWEEN THE 
"BIG THREE" 
BALMER LAWRIE'S SHARE 1990-91 
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GLOBAL AND REGIONAL TOURISM SCEHARIO 
- 415 million tourist arrival in 1990. 
- US $ 2 30 Billion in tourism receipts in 1990. 
- 5.5 % of global .GNP 
- 1 % of the total capital investment. 
- 9,000 new aeroplanes to be delivered between 1991-2005 
at the cost of US $ 617 billion. 
- 5 % - 1 % growth forecast in international passenger 
demand in next 15 years, 
REGIONAL GROWTH 
- 3 billion people in PATA region by 2000, 
- ICAO's study: 20 % pacific, 30 % Evirope, 40 % North America, 
Asia pacific Today 28 % by year 2000 it will be 40 %, 
- Today Pacific Asia visitor arrivals 41,5 million but by 
the year 2000 - 100 million expected. 
THE INDIAN INBOUND TOURISM MARKET 
- 13 lakhs or 1.3 million tourists in 1990. 
- .33 or one third of 1 % of total world tourist arrival. 
- .6 % of total US $ 230 billion tourism receipts of the 
world. 
- Rs 2800 crores of foreign exchange. 
- Total inbound tourism market is 20 % of above Rs 500 crores. 
-49-
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SUMMARY OF FINDING!) OF FOREIGN TOURIST SURVEY. 1982-83 
SI.No. CHARACTERISTICS ESTIMATE 
1. Percentage of tourists of Indian origin 9.0 
2. Percentage of distribution of tourists 
according to occupation. 
a)Professional 32.6 
b)Educationists or Scientists 7.6 
c)Businessraan 18.8 
d)Official 13.7 
e)Student 11.3 
f)Housewife 4.8 
g)Others 11.1 
3. Percentage of distribution of tourists 
according to purpose of visit. 
a)Pleasure 43.0 
b)Busines8 25.2 
cJVisiting friend and relatives 11.2 
d)Study 4.6 
e)Pilgriraage 3.1 
f)Others 12.9 
4. Percentage of distribution of tourists 
according to the main sources of influence. 
ajOwn experience 50.9 
b)0ther8 who visited India 22.8 
c)Govt.of India Agencies 1.0 
d)Travel Agents 1.8 
e)BxhJbition8,Films 2.2 
f)0thers 13.3 
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5. Percentage of distribution of tourists 
according to annual individual income. 
a;R8 50,000 or less 31.5 
b)Rs 50,000 and up to Rs 1,00,000 13.5 
c)Above Ks 1,00,000 and up to Rs 1,50,000 11.2 
d)Above Rs 1,50,000 and up to Rs 2,00,000 10.3 
e)Above Rs 2,00,000 and up to Rs 3,00,000 11.5 
f;At)Ove Rs 3,00,000 and up to Rs 4,00,000 8,3 
g)Above Rs 4,00,000 13.B 
Average duration of stay 26.5 
days 
6. Percentage of Tourists who experienced 
different type of difficulties. 
ajPoor sanitary conditions 31.'' 
b)Tire8om customs and immigration procedure ^0.2 
c;Unhelpful people/unethentical traders 17.8 
(i)Non availability of good food 15.4 
e)Poor accomodation 12.8 
f;Non availability of air bookings 12.4 
g)Non availability of train booking 12.2 
7. Percentage of distribution of tourists 
according to duration of stay. 
a;7day8 or less 
b)2 to 14 days 
c)15 to 21 days 
d)22 to 28 days 
e)Above 28 days 
8. Average expenditure per tourist Rs 
32, 
23 . 
12, 
7. 
24. 
,3 
.4 
,8 
.3 
,2 
8 .019 
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9. Percentage allocation of expenditure 
on various items.(Non package tourists) 
a)Accomniodation '5''^.3 
•b)Food 4 Beverage 20.5 
c)Entertainment 2.6 
d)Shopping 24.8 
e)Internal Travel 13.6 
f)0ther8 5.0 
10. Percentage distribution of tourists 
according to type of Accommodation 
preferred. 
a)Hotel 76.8 
b)Youth hostels 4.3 
c)Host family 12.5 
d)Rent free places 1.5 
ejOthers 4.8 
11. Percentage of foreign tourists staying 
for at least one night in zones. 
a)East zone 13.3 
bjSouth zone 28.7 
c^West zone 51 .b 
d)North zone 59.5 
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INTERKATIONAL TOURIST ARRIVALS 
Region 
1 
Africa 
North America 
Central & South America & 
Caribbean 
East Asia & Pacific 
Ell rope 
Middle East 
South Asia 
World 
Share ofdeveloping regions 
(%) 
Share of Indi.i. in the world 
tourist arrivals (%) , 
Shate of India in arrivals 
in developing regions % . 
(P) Preliminary data 
1970 
2 
2407 
(1-5) 
27400 
(17-] 
9248 
(5-8) 
4859 
(3-0) 
113000 
(70 -8) 
1864 
(1-2) 
912 
(0-6) 
159690 
(100.0) 
12-1 
0-17 
i .45 
STI'lK-f ( ^X) 
Arrivals (Thousands 
1975 
3 
4654 
(2-2) 
29360 
(13 7) 
13603 
(6-4) 
7804 
(3-6) 
153859 
(7J -8) 
3520 
(1-6) 
1557 
(0-7) 
214357 
(100.0) 
14-5 
0-21 
i -49 
1980 
4 
7070 
(2-5) 
35376 
(12 -4) 
18327 
(6-4) 
19967 
(7 0) 
196000 
(68 -8) 
5821 
(2-n 
2280 
(0-8) 
284841 
(100.0) 
18-8 
0-28 
I -49 
1985 
5 
9818 
(3 0) 
38606 
(11-9) 
20053 
(6-1) 
27447 
(8-5) 
217967 
(68 -9) 
9087 
(2 -8) 
2757 
(0 -S) 
325725 
) 
1986 
6 
9279 
(2-8) 
40980 
(12-3) 
22070 
(6-6) 
30925 
(9 -3) 
218998 
(65 -7) 
7842 
(2 -3) 
2930 
(0-9) 
332924 
1987 
arrPTT 
7 
10108 
(2.8) 
43830 
(12.2) 
23944 
(6.7) 
35643 
(10.0) 
233926 
(65.2) 
8316 
(2.3) 
2892 
(0.8) 
358659 
(100 0) (100 0) r ioo 0) 
21-2 
0-38 
1 -82 
21 •') 
0 •4.> 
1 -QS 
22.6 
0.41 
1 83 
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INTERNATIONAL TOURIST ARRIVALS 
Country of 
Nationality 
1985 
North America 
Canada 
U.S.A. 
Others 
Total . 
Central and 
29,022 
95,920 
— 
1,24,942 
South America 
Brazil 
Mexico 
Others 
Total . 
1,469 
1,637 
4,910 
8,016 
Western Europe 
Austria 
Belgium 
Denmark 
Finland 
France 
F.R.G. 
Greece . 
Ireland 
Italy . 
Netherlands 
Norway 
Portugal 
Spain • 
Sweden 
Switzerland 
U.K. . 
Others 
Total . 
6,878 
5,812 
5,480 
2,277 
44,091 
44,790 
2,057 
2,203 
23,187 
13,158 
2,663 
2,374 
7,578 
8,037 
14,855 
1,19,544 
424 
3,05,408 
1986 1987 
39,837 
1,25,364 
22 
1,65,223 
1,211 
1,327 
4,355 
6,893 
8,956 
10,135 
5,940 
2,092 
65,948 
61,397 
1,637 
2,826 
38,548 
15,297 
3,916 
2,392 
14,266 
9,705 
25,850 
1,60,685 
496 
4,30,086 
% Change 
1986/85 
37,677 
1,34,876 
97 
172,650 
1,467 
1,439 
4,905 
7,811 
8,027 
9,123 
7,427 
2,645 
64,432 
70,697 
2,064 
2,912 
41,151 
18,819 
3,774 
2,685 
16,481 
11,158 
27,791 
1,66,590 
768 
456,544 
37-3 
30-7 
— 
32-2 
—17-6 
—18-9 
- 1 1 - 3 
—14 0 
30-2 
74-4 
8 4 
_ 8 - l 
49-6 
37-1 
—20 -4 
28-3 
66-3 
16-3 
47-1 
0-8 
88-3 
20-8 
74-0 
34-4 
17 0 
40-8 
1987/86 
—5-4 
7'6 
340-9 
4-5 
21-1 
8-4 
12-6 
13-3 
—10-4 
—10-0 
25-0 
26-4 
—2-3 
15-1 . 
26-1 
3 0 
6-8 
23-0 
—3-5 
12-2 
15-5 
15-0 
7-5 
3-7 
54 -S 
6-2 
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TOURIST ARRIVALS IN INDIA BY COUKTRY OF 
NATIONALITY(Excluding nationals of Pakistan 
1985-87 ^ ^ Bangladesh) 
Country of 
Nationality 
West Asia 
Bahrin 
Iraq 
Israel . 
Jordan 
Kuwait 
Oman . 
Qatar . 
Saudi Arabia 
Syria 
Turkey 
U.A.E. 
Yemen 
Others 
Tot<T] . 
Sooth Asia 
Afghanistan . 
Iran 
Maldives 
Nepal . 
Sri Lanka 
Others 
Total . 
Sootb-East Asia 
Indonesia 
Malaysia 
Philippines . 
Singapore 
Thailand 
Others 
Total 
1985 
10.481 
1,220 
1,448 
2,410 
4,959 
14,081 
4,120 
20,728 
1,578 
606 
20,784 
7,464 
941 
90,820 
6,711 
23,305 
N.A. 
15,883 
69,063 
1,927 
116,889 
2,011 
23,265 
3,027 
18,485 
6,051 
1,824 
54,663 
1986 
13,948 
1,611 
1,707 
2,702 
5,731 
18,246 
4,171 
27,282 
1,174 
1,753 
28,084 
8,509 
778 
1,15,696 
7,765 
20,697 
2,564 
13,957 
75,631 
245 
120,859 
4,438 
26,209 
2,283 
24,189 
9,588 
1,109 
67,816 
1987 
14,911 
2,484 
2,473 
2,835 
8,082 
17,586 
5,243 
24,475 
1,197 
2,535 
31,180 
8,072 
879 
121,952 
11,841 
23,571 
3,541 
16,965 
74,351 
279 
130,548 
2,942 
28,480 
2,907 
26,380 
9,586 
1,692 
71,987 
Percentage 
1986/85 
33-1 
32-1 
17-9 
12-1 
15-6 
29-6 
1 -2 
31 -6 
—25-6 
189-3 
35-1 
14 0 
—17-3 
27-4 
15-7 
— 11 -2 
— 
- 1 2 - 1 
9-5 
—87-3 
3-4 
120-7 -
12-6 
—24-6 
30-8 
58-4 
—39-2 
24-1 
Change 
1987/86 
6-9 
54-
44-9 
4-9 
41 0 
- 3 - 6 
25-7 
- 1 0 - 3 
2 0 
44-6 
11 0 
- 5 - 1 
13-0 
5-4 
52-5 
13-9 
38-1 
21-6 
—1 -7 
13-9 
8 0 
-33.7 
8-7 
27-3 
9 1 
52-6 
6 1 
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TOURIST ARRIVALS IK INDIA BY COTOTRY OF 
NATIONA 
1985-87 
LITY(Excluding nationals of Pakistan 
and Bagladesh) 
Country of 
Nationality 
East Asia 
China (Main). 
China (Taiwan) 
Hong kong . 
Japan 
Korea 
Others 
Total . 
Aastralasia 
Australia 
New Zealand 
Others 
Total . 
Stateless 
Grand Total 
1985 
2,247 
672 
1,327 
30,573 
3,939 
341 
39,099 
22,047 
4,267 
1,008 
27,322 
696 
1986 
1,533 
1,103 
4,071 
36,402 
2,992 
71 
46,172 
33,264 
5,668 
1,324 
40,256 
603 
1987 
1,705 
2,208 
6,592 
46,240 
4,117 
197 
61.059 
32,883 
7,265 
1,526 
41,674 
497 
836,908 10,80,050 1,163,774 
Percentage Change 
1986/87 1987/86 
—31-8 
641 
206-8 
19 1 
—24 0 
—79/2 
18-1 
50-9 
32-8 
31-3 
47-3 
—13-4 
29-1 
11-2 
100-2 
61.9 
27-0 
37-6 
177-5 
32-2 
—1-1 
28-2 
15-3 
3-5 
—17-6 
7-8 
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QUARTERLY BREAKDOWN OF TOURIST ARRIVALS,1987 
Country of Jan-March April-June July-Sept. Oct-Dec. total 
Nationality No. Proper- No. Proper- No. Proper- No. Propor-
tion to tion to tion to tion to 
(he total the total the total the total 
Niecria 1756 29-3 \.m 24-8 1.511 25-4 1,228 20-5 5,985 
W i a 387 19-0 536 26-3 590 29-0 522 25-7 2,035 
Africa 2325 24-9 1.148 12-3 1,372 14-7 4,490 48-] 9.335 
^udan 32 11-1 6J3 21-1 1,564 53-S 4CH 14 0 2,9C6 
?arzan.a 1.240 22-2 1,333 23-9 1.336 23-9 U 7 3 30 0 5.fi^ 2 
Zambia 518 27-0 307 16-0 421 21-9 675 35-1 1,921 
other ; 1.267 25-4 1'015 20-3 941 18-9 1,764 35-4 4.987 
Total 11,778 22-7 10,914 21-0 21.629 24-3 16.577 32-0 51.898 
West Asia 
Bah.ain 4,018 26-9 3,034 20-4 4,596 30-8 
Iraq 396 15-9 428 17-2 869 35-0 
Israel 370 15-0 287 11-6 633 25-6 
Jorrfan 561 19-8 624 22 0 J.094 38-6 
Kuwait 1,915 23-7 2,169 26-8 2,216 27-4 
Oman 3.917 22-3 3,825 21-7 5,764 32-8 
Qatar 1.070 20-4 1,187 22-6 2,220 42-4 
Saudi 
Arabia 6,753 27'6 5.042 20-6 7'i4I 29-2 
Syria 307 25-6 313 26-2 212 17-7 
Turkey 843 33-2 491 19-4 545 21-5 
U.A.E. 5.617 18-0 7.114 22-8 13.233 42'5 
1.874 23-2 1-733 21-5 2,283 28-3 
209 23-8 18s 21-t 248 28-2 
3,263 
791 
1,183 
556 
1.782 
4,080 
766 
5,539 
365 
656 
5,216 
2,182 
234 
2i -9 
31 -9 
47-K 
19-6 
22-1 
23-2 
14-6 
22-6 
30-^ 
25-9 
16-7 
27-0 
26-6 
14,911 
2,484 
2,473 
2,835 
8,082 
17.586 
5,243 
24.475 
1.197 
2,535 
31,180 
8,072 
»79 Yemen 
Otlur^ 
Toial 27,850 22-8 26.435 2\ •! 41,054 33-7 26.613 21 'K 121,95? 
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QUARTERLY BREAKDOWN OF TOURIST ARRIVALS.1987 
Country of 
Nationality 
South Asia 
Afghanistan 
Iran 
Maidiw s 
Nepal 
Sri lanka 
Others 
Total 
South-East 
Asia 
Indonesia 
Malaysia 
Phi l ippircs 
Singapore 
Thai land 
Others 
Total 
East Asia 
China 
(Main) 
China 
(Taiwan) 
Hong Kong 
Japan 
Korea 
Otlieis 
Jan-March April June 
No. 
3,108 
5,066 
1.178 
4,343 
20,iC4 
61 
33,860 
892 
6,992 
8C4 
6,358 
3,664 
548 
19,258 
494 
1,348 
1,338 
15,928 
1,032 
32 
Total [20,172 
Propor 
Hon to 
• No. Propor-
the total 
(%) 
26-2 
21-5 
33-3 
25-6 
27-0 
21 -9 
25-9 
30-3 
24-5 
27-6 
24-1 
38-2 
32-4 
26-8 
29-0 
61 -1 
20 .3 
34-4 
25-1 
16-3 
33 -0 
2,807 
4,460 
627 
3,629 
20,687 
105 
32,315 
634 
6,638 
659 
(6,743 
1,614 
274 
16,562 
273 
240 
1,594 
6,824 
753 
1(9 
19,793 
(ion Jo 
the total 
(%) 
23-7 
18-9 
17-7 
21-4 
27-8 
37-6 
24-8 
21 -5 
23-3 
22-7 
25-6 
16-8 
16-2 
23-0 
16-0 
10-9 
24-2 
14-8 
18-3 
55 -3 
16-0 
July-Sept 
No. 
2,055 
6,949 
790 
4,389 
19,C£6 
42 
33,311 
511 
5,572 
6C5 
• 5,1)9 
2,055 
382 
14,244 
372 
182 
1,737 
11,095 
844 
2H 
14.258 
Propor-
tion to 
the total 
(%) 
] : - 4 
29 -5 
22-3 
25-9 
25-7 
15-1 
25-5 
17-4 
19-6 
20-8 
19-4 
21 -5 
22-6 
19-8 
21 f. 
K-2 
26 -3 
24-(. 
20 -5 
14-2 
23-4 
. 
No. 
3,871 
7,G96 
946 
4,604 
14,474 
71 
31,062 
905 
9,278 
839 
8,160 
2,253 
488 
21,923 
566 
438 
1,923 
12.393 
1,488 
28 
16,836 
Oct-Dec. 
Propor-
iion to 
the total 
(%) 
32-7 
30-1 
26-7 
27-1 
19-5 
25-4 
23-8 
30-8 
32-6 
28-9 
30-9 
23-5 
28-8 
30-4 
33-2 
19-8 
29-2 
26-8 
36-1 
14-2 
27-6 
total 
i r 8 4 i 
23,571 
3,541 
16,965 
74,351 
279 
130,548 
2,942 
28,480 
2,907 
26,38C 
9,586 
1,692 
71,987 
1,705 
2,208 
6,592 
46,240 
4,117 
197 
f. 1,0:9 
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CLASSIFIGATION OF TOURISTS ACCORDING TO AGE GROUPS.1987 
Country of 
Nationality 
North America 
Canada 
U.S.A. 
Others 
Toial 
3 - 1 4 
Number 
4,821 
20,460 
9 
25,290 
Central and Sooth America 
Brazil 
Mexicx) 
Other.'^  
Total 
Western Europe 
Austria 
Belgium 
Djnmark 
Finland 
France 
F.R.G. 
Greece 
Ireland 
Italy 
Nci her land 
Norway 
63 
53 
290 
406 
170 
179 
304 
61 
2,091 
1,816 
44 
103 
751 
5.20 
198 
years 
Pro-
15-24 years 
Number Pro-
portion 
to the 
total 
(%) 
12-8 
15-2 
9-3 
14-7 
4-3 
3-7 
5 9 
5-2 
2-1 
2 0 
4-1 
2-3 
3-2 
2-6 
2-1 
3-6 
1 -8 
2-8 
5-3 
2,949 
9,719 
8 
12,676 
133 
138 
363 
634 
971 
595 
1,378 
274 
5,346 
6.339 
203 
396 
3,063 
1,721 
443 
25—34 years 
Number Pro-
portion 
to the 
total 
(%) 
7-8 
17-2 
8-2 
7-3 
9-1 
9-6 
7-4 
8-1 
12-1 
6-5 
18-5 
10-4 
8-3 
9-0 
9-8 
13-6 
7-5 
9 1 
11 -7 
8,910 
22,744 
32 
31,686 
446 
314 
1,159 
1,919 
2,167 
2,748 
1,822 
684 
18,118 
19,792 
564 
1.020 
12.626 
5,427 
1.076 
3 5 - 44 years 
Number Pro-
portion 
to the 
total 
23-6 
16-8 
33-0 
18-4 
30-4 
21 -8 
23-6 
24-6 
27-0 
30 1 
24-5 
25-9 
28 1 
28 0 
27-3 
35-0 
30-7 
28-8 
28-5 
10,307 
37,705 
25 
48,037 
376 
334 
1,327 
2,037 
2,209 
2,673 
2.025 
870 
18,755 
19,364 
613 
720 
12,177 
5,484 
1,040 
45 -54 
Number 
years 
• Pro-
portion portion 
to the 
total 
27-4 
28-0 
25-8 
27-8 
25-6 
23-2 
27-1 
26-1 
27-5 
29-3 
27-3 
32-9. 
29 1 
27-4 
29-7 
24-7 
29-6 
29-1 
27-6 
6,207 
23.306 
12 
29,525 
220 
280 
938 
1,438 
1,450 
1.698 
J,138 
485 
10,533 
15,272 
388 
357 
7,424 
3,436 
605 
tot he 
total 
(•/.) 
16-5 
17-3 
12-4 
17-1 
15 0 
19-4 
191 
18-4 
18-1 
18-6 
15-3 
18-3 
16-4 
21-6 
18-8 
12-3 
18-0 
18-3 
IC 0 
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CLASSIFICATION OF TOURISTS ACCORDING TO AGE GROUPS.1987 
Country 
National 
Porluga 
Spain 
Sweden 
Swiiztrl 
U.K. 
Othci> 
Total 
of 
(7.1' 
i'.rcl 
Eastern Europe 
3 - 1 4 
Number 
195 
336 
456 
422 
17,794 
42 
25,482 
years 
Pro-
15—24 years 
Number Pro-
portion 
to the 
total 
(%) 
7-3 
2 0 
4-1 
1 -5 
10-7 
5-5 
5-6 • 
164 
1,162 
1,434 
2,363 
17,773 
10] 
43,726 
25— 34 \ears 35-- ' 
Number Pro-
portion 
to the 
total 
(%) 
6 1 
7-1 
12 -8 
8-5 
10 7 
13-1 
9-6 1 
51S 
6.27S 
2.781 
10,185 
38,534 
224 
24,564 
Numb 
portion 
to the 
total 
( " o ) 
19-3 
38-1 
2 4 - 9 
3 6 - 6 
23 1 
2 9 - 2 
2 7 - 3 1 
708 
5.115 
3.109 
8,121 
40,01! 
191 
23,185 
M vears 45- -
T Pr(r- Numb 
portion 
to the 
total 
Co) 
26-4 
31 -0 
27-9 
29-2 
24-0 
24-9 
27-0 
578 
2,406 
1.963 
4,355 
28,357 
122 
80,567 
54 years 
T Pro-
portion 
to the 
total 
(%) 
21-5 
14-6 
17-6 
15-7 
17-0 
15-9 
17-6 
Chechoslovakia 
German Diniocraiic 
Republic 
Hungary 
Poland 
U.S.S.R. 
Yugoslavia 
Others 
Total 
Africa 
79 
71 
65 
122 
547 
60 
30 
974 
2-0 
4,4 
^•2 
1 -5 
2-0 
2-6 
3 0 
2-1 
161 
146 
83 
620 
1,267 
173 
40 
2.490 
4-0 
9 1 
4-1 
7-5 
4-5 
7-4 
4-0 
5-3 
1,459 
375 
382 
2,932 
8,614 
588 
179 
14,529 
36-6 
23-4 
19 0 
35-5 
30-8 
25-3 
17-8 
30'8 
1,350 
424 
715 
2,589 
9.646 
710 
348 
15,782 
33 -8 
26-5 
35 -5 
31 -4 
34-5 
30-6 
34-6 
33 -5 
711 
438 
458 
1,271 
5,930 
455 
266 
9,529 
17-8 
27-3 
22-8 
15-4 
21-2 
19-6 
26-5 
20-2 
British Indian ocein 
Territory 
Egypt 
Ethiopia 
Kenya 
Mauritius 
105 
86 
92 
871 
250 
7-5 
4-1 
3 0 
9-6 
7-2 
146 
127 
369 
1,374 
360 
10-5 
6 1 
11 -8 
15-1 
10-4 
290 
653 
1,164 
2,570 
1,116 
:o-8 
31 -2 
37-2 
28-3 
32 '3 
334 
668 
983 
2.306 
88! 
23-9 
32-0 
31 -4 
25-4 
25 -5 
299 
400 
442 
1,283 
489 
21-4 
191 
14 1 
14-1 
14-2 
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CLASSIFICATION OF TOURISTS ACCORDING TO AGE GROUPS,1987 
Country of 
Nationality 
Nigciia 
Somalia 
South Africa 
Sudan 
Tanzania 
Zambia 
Others 
Total 
West A*ia 
Bahrain 
Iraq 
Israel 
Jordan 
Kuwait 
Oman 
Qatar 
Saudi Arabia 
Syria 
Turkey 
U.A.B. 
Yemen 
Others 
Total 
3 14 year.. 
Number Pro-
61 
86 
768 
79 
322 
148 
309 
3,183 
1,117 
149 
63 
97 
383 
1,472 
800 
1,332 
37 
54 
5,842 
635 
38 
12,019 
15—24 
Numbei 
portion 
to the 
total 
(% 
1 1 
4-2 
8-2 
2-7 
5-8 
7-7 
6-2 
6 1 
7-5 
6-0 
2-5 
3-4 
4-8 
8-4 
15-2 
5-4 
3-1 
2 1 
18-8 
7-9 
4-3 
9-9 
961 
456 
862 
1,319 
633 
155 
517 
7,279 
1,765 
168 
390 
1,327 
980 
1,930 
790 
3.140 
118 
169 
3,834 
990 
145 
15,746 
years 
• PrO' 
25-34 year.\ 
Number Pro-
portion 
to the 
total 
161 
22-4 
9-2 
45-4 
11 -3 
8-1 
10-3 
14 0 
11 -8 
6-8 
15-8 
46-8 
12-1 
11 0 
151 
12-8 
9-9 
6-7 
12-3 
12-3 
16-5 
12-9 
3,444 
658 
1.823 
879 
1,780 
763 
1,483 
16,623 
4,842 
1.039 
544 
533 
2,789 
5,638 
1.191 
7,519 
427 
852 
8,075 
2,495 
245 
36,189 
35- 44 I years 
Number Pro-
portion 
to the 
total 
57-5 
32-3 
19-5 
30-3 
31 -9 
39-7 
29-7 
32-0 
32-5 
41 -8 
22 0 
18-8 
34-5 
32 0 
22-7 
30-7 
35-7 
33-6 
25-9 
30-9 
27-9 
29-7 . 
1,061 
468 
2,208 
338 
1,417 
511 
1,420 
17,595 
3.700 
700 
475 
497 
2.134 
4.626 
1,068 
5,675 
352 
825 
6,585 
2.121 
212 
>8,970 
45-54 
Number 
portion 
to the 
total 
n-1 
23-0 
23-7 
11 -6 
25-4 
26-6 
28-5 
24-3 
24-8 
28-2 
19-2 
17-5 
26-4 
26-3 
20-4 
23-2 
29-4 
32-5 
21 -1 
26-3 
24-1 
23-7 
315 
254 
1,812 
174 
863 
235 
782 
7,348 
2,04« 
365 
449 
255 
1.181 
2.614 
728 
3.731 
174 
448 
4.090 
1,178 
151 
7,412 
years 
Pro-
portion 
toOe 
total 
(%) 
5-3 
12-5 
19-4 
6 0 
15-4 
12-2 
15-7 
14-2 
13-7 
14-7 
18-2 
9 0 
14-6 
14-9 
13-9 
15-3 
14-5 
17-7 
131 
14-6 
17-2 
14-3 
-63-
CLASSIFIGATIONS OF TOURISTS ACCORDING TO AGE GROUPS,1987 
Country of 
Nationality 
South Asia 
Afghanistan 
Iran 
Maldives 
Nepal 
Srilanka 
Oi l i e i s 
Total 
South-East Asia 
Indonesia 
Malaysia 
Philippines 
Singapore 
Thailand 
Others 
Total 
East Asia 
China (Main) 
China (Taiwan) 
Hong Kong 
Japan 
3_ 14 years 
Number Pro-
portion 
to the 
total 
(%) 
708 
3,074 
196 
989 
5,818 
17 
10,802 
212 
2,778 
146 
1,989 
950 
38 
6,113 
34 
39 
19 
1,000 
6-0 
13 0 
5-5 
5-8 
7'8 
6-1 
8-3 
7-2 
9-8 
5-0 
7-5 
9-9 
2-2 
8-5 
2-0 
1 -7 
0 '3 
2-2 
15-24 years 
Number Pro-
portion 
to the 
total 
(%) 
813 
1.737 
790 
2,673 
14,844 
31 
20,888 
238 
3,743 
228 
2,121 
1.051 
108 
7,489 
81 
104 
249 
4.987 
6-9 
7-4 
22-3 
15-7 
20 0 
11 -1 
1 6 0 
8-1 
13 1 
7-8 
8-0 
11 0 
6-4 
10-4 
4-7 
4-7 
3-8 
10-8 
25-34 years 
Number Pro-
portion 
to the 
total 
(%) 
2,996 
8,47'' 
1.140 
4.884 
22.583 
114 
40.194 
755 
6,201 
1 .C05 
7,410 
2,370 
331 
18,072 
394 
536 
3,234 
11,855 
25 -3 
36 0 
32-2 
28-8 
30-4 
40-9 
30-8 
25-7 
21 -8 
34-6 
28-1 
24-7 
19 5 
25-1 
23-1 
24-3 
49-1 
25-6 
35-44 years 
Number Pro-
portion 
to the 
total 
("0 
3.803 
5.778 
751 
4,869 
15.910 
66 
31,177 
832 
5,641 
866 
5.994 
2.699 
451 
16,483 
453 
569 
2,129 
13,298 
32 •! 
24-5 
21 -2 
28-7 
21 -4 
23'6 
23-9 
28-3 
19 8 
29 -8 
22 -7 
28 -2 
26-7 
22-9 
26-6 
25-8 
32 -3 
28-8 
45-54 
Number 
2.380 
2,569 
388 
2,300 
8,516 
17 
16,170 
538 
4,C71 
447 
3,866 
1,377 
340 
10,639 
377 
421 
924 
7.922 
years 
Pro-
portion 
to the 
total 
20-1 
10-9 
11 -0 
13-6 
I! -5 
6 1 
12-4 
18-3 
14-3 
15-4 
1 4 -
14-4 
20 1 
14 -8 
22-1 
19-1 
14 0 
17-) 
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TOURIST ARRIVALS ACCORDING TO PURPOSE OF VISIT,1987 
C:::iiiirv 11/ .\iHi,jitiiitiy 
l.:i:>tciii Liuoiic 
Czcciio. ; lLn:ikM 
G . T i n a u D . i i i J J . M 1^  
Republic 
Kungary 
Poland 
U.S.S.R. 
Yugoshiviu . 
Olhcrs 
Ttt.'il 
Africa 
Mnuiii LA). Tciril"iN 
K.i i iy ; i 
^Uurilill^ 
Nigeria 
Somalia 
South MVica 
Sudan 
Tanzania 
Zambia 
Others 
Total 
West Asia 
llahi-ain 
Iraq 
hracl 
Jordan 
Kuwaii 
Oman 
Holiday & .V/.i,'/'//-
sceiiis 
.\i>. y^to total 
,S35 20 -y 
yK) 62-1 
1,314 65-3 
6,84S i;3-0 
19,021 68-0 
1,655 71 -2 
589 58 -1 
31,258 66-3 
nusi: 
Ac. 
2iHJ7 
30(, 
515 
700 
7,725 
451 
245 
I2,y3'j 
•'.€.<,'• 
' . , ' • • < ' • ' ' • ' • 
- 1 
:-! •; 
25 -0 
.s '5 
27-0 
19-! 
24-4 
-> - , 1 
Friciuls & 
Relatives 
.\o. 
04 
73 
52 
40S 
260 
64 
50 
"71 
Vo'O total 
1 -0 
4-0 
2-6 
5-0 
0-9 
2-S 
4.9 
2'1 
(i2() 
7S3 
531 
3,705 
1,585 
1,747 
1,103 
7,454 
961 
2,511 
632 
2,988 
24,626 
44-8 
37-5 
17-0 
40'8 
45-9 
29 '2 
54-2 
79-9 
33'1 
45 0 
32 -y 
47 o 
5,938 
706 
1,994 
1,164 
3,145 
7,393 
39 -8 
28-4 
SO'6 
41 -1 
38-9 
42-1 
y::j 
yoO 
1,833 
2,120 
1,085 
- > - 1 1 1 
240 
270 
145 
84 fi 
S50 
705 
11,025 
J , ' (' 
46 •') 
5S •(. 
23 -4 
31 '4 
37 -I 
I I •:•-
2-') 
5 0 
!5-l 
44 -3 
14 •! 
5,83' 
1,5 i 5 
96 
279 
4.132 
6.349 
}\> •-
(.1 V 
3 -y 
!>-S 
511 
30-1 
144 
1,319 
350 
(.78 
153 
^81 
122 
! ,049 
I7>' 
518 
5,SO" 
23-6 
4-1 
4'0 
14-5 
10-1 
II -3 
7'5 
9'4 
4-2 
18-8 
') '3 
; o -4 
1 1 . - > 
92() 
65 
104 
184 
294 
5') 9 
6-2 
2-6 
4-2 
6-5 
3-6 
9-1 
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TOURIST ARRIVALS ACCORDING TO PURPOSE OF VISIT.1907 
Country of Nalionality 
Qatnr 
Saiicli Arabia 
Syria 
Tbrkty 
U.A.H. 
Yemen 
Othci^ 
Total 
South Asia 
Argliitnisluii 
Iran 
Maldives 
Ncr:il 
Sri Lanka 
Ollicis 
lolal 
iaoulh-East Asia 
linloiicsin 
Malasift 
Phlippincs 
Singapore 
Thailand 
Others 
Totul 
Holiday &. 
Siglit-secing 
Uu.siitcsi 
"i lii .-'JUII 
No. % 10 lolal No. 
2,666 
14,180 
364 
1,181 
14,403 
3,471 
4ii7 
57,092 
50-i. 
57-9 
30-4 
40-0 
46-2 
43-0 
55 -4 
46-8 
1,412 
5,722 
6S1 
1,US7 
10,571 
1,750 
202 
39,739 
26 V 
23-4 
56-9 
40-.S 
33 -9 
21 -K 
23 -'J 
32-0 
Friends & 
Relatives 
. ".' 10 total 
! ,964 
3^ 
63 
2>2(-
h7S 
v2 
9,4 IS 
is-2 
S U 
2'6 
2 -5 
9'1 
10-9 
5'9 
7-7 
6,244 
12,875 
2,241 
11,645 
60,048 
176 
93,229 
1,595 
11,542 
1,734 
10,017 
5,864 
934 
31.686 
52'7 
54-6 
63 -3 
68'C 
80-8 
63-1 
71 -4 
54-2 
40-5 
59-7 
38 0 
61 -2 
55-2 
44-0 
4.522 
3,296 
91 
1,414 
1,816 
10 
11,149 
492 
1,477 
426 
6,110 
1,045 
174 
9,737 
38 -2 
\-\\) 
2-u 
8-3 
? • * 
3-4 
b:--5 
l G - 7 
5 -2 
14 -7 
23 '2 
10-9 
10-3 
13-5 
417 
2,870 
63 
1,063 
4,921 
43 
9,377 
243 
9,889 
172 
7,556 
712 
182 
18,754 
3-5 
I2'2 
1 -8 
6-3 
6-6 
15-5 
7'2 
8'3 
34-7 
5-9 
28-6 
7-4 
10 8 
26-1 
East Asia 
China (Main) 
China (Taiwan) 
Hons Kong 
1,160 
1,883 
172 
68'0 
85 0 
2-G 
241 
163 
6,394 
14-1 
7-4 
97-7 
67 
51 
11 
4 0 
2-3 
0-2 
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TOURIST ARRIVALS ACCORDING TO PURPC3S OF VISIT»1987 
Counhy af Nalionality 
Japivn 
Koixa 
O t h c i i 
Total 
Auslralabiu 
Ausir.ilia 
Ncwzui la rd 
Otliuro 
Total 
Siaick'!>i 
Gruud Total 
Holiday & 
Sigfit seeing 
No. % 
34,619 
2,247 
128 
40,209 
20,76{j 
5,674 
1,005 
27,447 
268 
716,449 
10 tOUll 
74-9 
54 '0 
05-1 
65-b 
63-2 
l\>-\ 
05-9 
65-9 
53-9 
61 '6 
So. 
9,313 
1,152 
11 
17,274 
7,647 
659 
147 
8,453 
36 
222.656 
Busi'U'is 
YJO mini 
2'j-] 
2 H ' ( ) 
J '-' 
2b -3 
23 -3 
'J'l 
y-0 
20 '3 
7-2 
19 •! 
friends & 
RclalhCi 
i\0. %tO 
ii7» 
117 
28 
1,152 
2,'103 
56? 
207 
3,172 
125 
120.327 
total 
1 -9 
2 ' 8 
14-4 
1 -9 
7-3 
7-7 
13-6 
7 '6 
25-2 
10'3 
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RESIDENCE TOURIST ARRIVALS IN INDIA BY COUMTir/ ' 
1985-87 (Excluding nationals of pakic-'^n ir^.d Bangladesh) 
Cowilry of 
Residence 
1985 
Norlli America 
Canada 
U.S.A. 
Otlicrs 
Total 
27,173 
90,669 
. 
1,17,842 
Central and South America 
Brazil 
Mexico 
Others 
Total 
1,435 
1,592 
4,422 
7,449 
Western Europe 
Austria 
Belgium 
Denmark 
Finland 
France 
F.R.G. 
Greece 
Ireland 
Italy 
Nollicrlftiids 
Norway 
Portugal 
Spain 
Sweden 
Switzerland 
U.K. 
Others 
Total 
Eastern Eui 
Zcchoslovak 
German Deir 
Republic 
6,837 
5,845 
5,428 
2,232 
44.051 
44,888 
2,072 
J.949 
23,296 
12,974 
2,620 
2,256 
7,721 
7,928 
15,406 
109,920 
442 
2,95,925 
rope 
a 880 
locratic 
945 
J986 
38,106 
1,21,705 
1,59,811 
1,187 
1,287 
• 4,307 
' 6,781 
8,824 
10,191 
5.938 
2,038 
66,100 
61,485 
1,645 
2,589 
38.541 
15,091 
3,927 
2,225 
14,377 
9,598 
26,063 
1,49,856 
460 
4,18.948 
4,703 
3,395 
1987 
36,268 
1,32,219 
124 
1,()8,611 
],444 
1,42! 
4,810 
• 7,675 
7,909 
9,138 
7,359 
, 2,585 
64,207 
70,676 
2,084 
2,718 
41,205 
18,509 
3,762 
2,519 
16,529 
11,045 
28,115 
1,56,704 
863 
•4,45.927 
.•5.973 
1,587 
% c;h 
J 980; 85 
4U'2 
33 •;; 
-
— 1 / -.^  
-•V)-l 
— 2 -J 
2 ; - i 
74-4 
y-4 
— c / 
50-1 
37 -0 
-20'--. 
32 h 
V.5 -A 
10'3 
49 V 
- 1 -4 
80-2 
2i -1 
6 8 ' 5 
Yc-Z 
.; 1 
41 -6 
-^ .14 4 
259 -3 
.ingc 
1987,80 
--4-8 
8-6 
- -
5 -5 
21.7 
10'4 
11.7 
13-2 
• 10-4 
- 10-3 
23-9 
26-8 
2-8 
14-9 
26-7 
5 -0 
6-9 
22-6 
- 4 - 2 
13-2 
15-0 
15-i 
7-9 
4-6 
87-6 
6-4 
15 '5 
-53'3 
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TOURIST ARRIVALS IN INDIA BY COUNTRY OF RESIDENCE 
1985-87(Excluding nationals of Pakistan & Bangladesh) 
Coiiii Iry of 
Ri.'si(U-ucc 
O i h c i i 
Tolal 
Soulli Asi« 
Argli"iiis(; ; . 
liitn 
MulJ iv i s 
Nepa l 
SrJ Lanka . 
Ollici's 
To ml 
South-East Asia 
Jiuluiv.sia 
jVIiiluysia 
Ph i l ipp i i c s 
Sir.i;apO](. 
Tiiailar.d 
Oilicis 
Total 
East Asia 
China (Main) 
China (To iwar ) 
Hung Kong 
Japan 
Korea 
Others 
Tola l 
Australasia 
Australia 
Ncwzcalaml 
Others 
Tola l 
Grand Total . 
I9b;5 
874 
94,767 
6,859 
22,827 
— 
16,378 
f8,661 
15,281 
1,30,0U6 
2,059 
23,(37 
3,110 
19,449 
0,CS5 
1,759 
55,509 
. 2,108 
(-86 
. 2.598 
, 30,585 
3,905 
206 
. 40,088 
22,306 
4,051 
837 
27.194 
1986 
632 
1,20,404 
7,695 
20,286 
2,435 
14,074 
74,121 
10,224 
1,28,835 
4.266 
25,^.85 
2,264 
25,528 
9,6S9 
1,119 
68.861 
1,335 
1.185 
6.352 
36,349 
2,987 
63 
48,271 
33,568 
5,534 
1,290 
40,392 
1987 
773 
1 25 22"^ 
11,83S 
22,954 
3,5-^3 
17,032 
73,026 
9,C"4 
1,37,487 
3,1.29 
28.f22 
2,J>:( 
27,770 
9,657 
1,712 
73,520 
1,609 
2,233 
8,887 
46,355 
4.078 
181 
63,343 
33.015 
7,072 
1,556 
41.643 
836-908 1.080-050 1,163-774 
'\;r 
19S'>,.^ 5 
- 2 7 - 7 
27 -1 
12-2 
- 1J • i 
- • 
- 14-] 
I • ( ) 
- 3 3 - 1 
— 0 •••) 
i ( . 7 - : 
12 -N 
- 2 7 - : 
31 -3 
59-1 
— 3 J -4 
24 •! 
— 3C -7 
72-7 
14' 5 
Ih-H 
- 2 3 - 5 
- 9 2 - 9 
20-4 
50 -5 
36 o 
5^-1 
48-5 
29-1 
•\li:\:c 
1';>S7,,S6 
22-3 
4 •() 
,-•3 -Jv 
13-2 
45-5 
21 -0 
- 1.5 
- 11 -1 
6.7 
- 29 '0 
9. X 
25 0 
S-7 
0-4 
53 -0 
u- 8 
20-5 
88 -4 
39-9 
27-5 
36 '5 
187-3 
31 -2 
- 1 -6 
27.8 
20-6 
3-1 
7-8 
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ESTIMATES OF FOREIGN EXCHANGE EARNINGS FROM TOURISM 
YEAR 
1970-71 
1975-76 
1980-81 
1981-82 
1982-83 
1983-84 
1984-85 
1985-86 
1986-87 
1987-88 
1988-89 
1989-90 
1990-91 
1991-92 
ESTIMATED 
( Rs.in crores) 
32.5 
189.6 
1,166.3 
1,063.9 
1,130.6 
1,225.0 
1,300.0 
1,189.1"*" 
1,606.6 
1,856.1 
2,054.0 
2,386.0 
2,444.0(P) 
3,318.6(P) 
PERCENTAGE 
PREVIOUS YEA 
2.2 
101.7 
26.8 
(-)8.8 
6.3 
8.3 
6.1 
+ 
35.1 
15.5 
10.7 
16.2 
2.4 
35.8 
+ Figures for the years 1985-86 onwards were estimated 
on the basis of revised methodology and hence not 
comparable with those upto the year 1984-85. 
(P) Provisional 
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y.RTIMATED AVTIRAGE OCCUPANCY OF HOTELS DURIKG THE 
LAST THREE YEARS(1969-91) 
Category 
Five 
Star 
Four 
Star 
Three 
Star 
Two 
Star 
One 
Star 
Classi-
fication 
awaited 
Total ^  
1989 
80 
44 
120 
190 
76 
137 
647 
No. of hotels 
1990 
79 
42 
114 
217 
81 
161 
694 
1991 
85 
56 
115 
233 
91 
* 
167 
747 
1989 
14,256 
2,922 
6,035 
6,849 
2,440 
9,913 
42,415 
No. of rooms 
1990 
15,090 
2,882 
5,953 
10,207 
2,604 
7,669 
44,405 
1991 
15,636 
3,742 
5,913 
8,139 
3,097 
7,968 
44,495 
Estimatec 
1989 
71.5 
65.1 
64.0 
58.9 
54.7 
64.5 
66.8 
average 
occupancy % 
1990 1991 
67.1 
68.5 
62.6 
62.4 
63.0 
62.3 
65.2 
69.2 
62.1 
^ 
59.5 
69.4 
55.0 
62.0 
64.9 
- 7 1 -
iE 
S 
CD 
01 
o 
C 
0 
l^ > *5 !&>» ^ 
o «•-< 
« 00 'H 
oi" 
o in 
o "^ 
t-" 
^11 
lA 
1A-'J» 
CO X 
t^ to <-> 
^ 
la r~ n 
i n 
1/5 •>1' • * 
o 2 " ^2 3 
« W 04 
6 o 
(Jl O O 
• f O) O 
to 
- H ^ CS 
t - <3> 
r 
n <7i 
P ~i 
a 
c^  
CO 
s 
— o 
S 'c S 
be CLI 
t - o 
s.s g 
II 
— o c 
°5 ill 
^f E ? f^j* 
ta o 
i n 'J' "-I 
J3 W"^ 
in' 
t-- « O) 
g x i n 
S 
•t in O) 
t ^ . ^ j ; ; 
i75 
•-I t^ to 
33"^ 
00 m 
9 -
otf 
ss 
•O CO 
"-I « J 
« o 
in" 
11 
PJ t~ CO 
iH « o o> in t~ -^ 
00 rt 
' t 00 -^ O 03 •>!• 
«o p f 
r- t~ O 
-' « « 
W 00 
o » 
CM ° 
a 
• c2o w -cSo <5 
w< s _c 
0 TJ i 
i t ) 3 
W S CO 
X 2 u 
-^#!« 
s -
O O t^ 
8*2 
r* C - o oc X 
g o -
to ^ O 00 N 
I d r»: ' j ; 
:o> 
O « CM 
If 
2 S <= -^  ? 
go'" 
CO 
« O ' 05 
S 8 S 
t o -H 
CM 
co" 
S 8 CM d 
-o 
OS 
'I 
" 3 
C O 
1991 
-72-
TIME OF VISIT 
23.8% 19.0% 24.1% 33.1% 
1990 
28.9% 19.1% 22.8% 29.2% 
1989 
1988 
27.4% 18.5% 23.8% 30.6% 
1987 
26.5% 19.8% 24.2yc 29.57o 
o 
c 
< 
I 
> 
cc 
< 
< 
LU 
2 
Z> C 
_j 
cc Q. 
< 
• CC 
LU 
CO 
2 
LU h-
Q. 
LU 
C/) 
CC 
LU 
CO 
2 
LU 
o LU 
;Q 
1 
Note : Figures exclude nationals ot Pakistan and Dangladosh 
CO 
O 
h-
o 
o 
-73-
ARRIVALS BY MODE OF TRANSPORT 
LAND 
SEA 
AIR 
1991 
023,264(1.9%) 
00262 (-) 
1990 
027, 184 (2.0%) 
02274 (0 2°/o) • 
1989 
028,136(2.1%) 
01375(0.1%) 
"• < ^ 1 » -»l—wr—T—•.!:—"«-"•*—w—"-w— 
• -^ ^ ^^ ^•^ ^^ ^-^ ^^ ^^ ^^ ^^ ^^ ^ ^ ^ ^ ^ ^ ^ ^ ^ ^ ^ ^ ^ ^ ^ ^ ^ ^ tr\i Do/ \ 
13,07,721 
1988 
026,133(2.1%) 
001,071 (0.1%) 
1987 p 
/ 
027. 584 (2.3%) 
155(0.01%' 
- ^ ^ ^ * ^ ^ ^ - ^ ^ ^ - ^ ^ ^ - ^ - ^ - ^ - * * - * ^ - " ^ ^ "^^^ • V - ^ - X . ' N . ' ^ k - V - S . - S . - V ' ^ r - V ' S . -
11.36,035 
20 
I 
40 60 • 
PERCENTAGE 
80 100 
Nolo : Figures exclude nationals of Pakistan and Bangladesh 
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45 
40 
35 
30 -
25 -
20 
15 
10 
5 -
MAIN PORTS OF ENTRY 
BOMBAY (43.3%) 
DELI-II (36.8%) 
1987 1988 1989 1990 1991 
' /YEAR 
MADRAS (9.8%) 
CALCUTTA (3.3%) 
S0NAUL1(1.3%) 
Nolo ; Figures oxcludo nnDonals ol Pakistan and Dongladosh 
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PROPORTION OF TOURISTS ACCORDING TO AGE-GROU."S 
AGE-GROUPS 
1990 1991 
3. 
^ 
L 
\ 
^ 
8% 
N 
v 
\ 
N 
7.7% 
16.6% 
29.5% 
25.9% 
k 9.8% 
\ 6.6% 
OVER 64 
55 ^64 
55 TO 64 
45 ^S4 
45 TO 54 
35 (t44 
35 TO 44 
25 ^ 3 4 
25 TO 34 
15 ^ 2 4 
15 TO 24 
3 ^ 1 4 
3TO 14 
^ 
l.b% 
3.3% 
/ 
16.1% 
/ 
y 
26.6% 
27.7% 
11.3° 
7.3% / 
fe ^ 
/ 
y 
y 
X 
Note : Figures exclude nationals of Pakistan and Bangladesh 
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PROPORTION OF TOURIST ARRIVALS FROM DIFFERENT REGiONS 
WESTERN EUROPE 
NORTH AMERICA 
SOUTH ASIA 
V/EST ASIA 
SOUTH EAST ASIA 
EAST ASIA 
AFRJCA 
EASTERN EUROPE 
AUSTRALASIA 
CENTRAl 4 SOUTH AMERICA 
Note : Figures exclude nationals of Pakistan and Bangladesh 
- 7 7 -
PROPORTION OF TOURISTS ACCORDING TO SEX 
'hs^'^^J 
1991 
1987 
I 1 MALE 
FEMALE 
Note : Figures exclude nationals of Pakistan and Bangladesh 
- 7 8 -
MONTH-WISE TOURIST ARRIVALS 
NUMBER OF TOURISTS 
1.50.000—, 
140,000-
120,000 — 
100,000 — 
80.000-
60,000 
40,000 — 
20,000—' 
JAN 
FEB 
MAR 
APR 
MAY 
JUN 
JUL 
AUG 
SEP 
OCT 
NOV 
DEC 1991 
MONTH 
Note : Figures exclude nationals of Pakistan and Bangladesh 
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'RIST ARRIVALS FROM UNITED STATES OF AMERICA 
^ 132,000' -
00 
- 3 l t < i , U U U 
^ 112,000 -^  
0 
£ 102,000 -
1 92,000 -
2: 
C 
'/ 
c 79 finn -
5 
S^ 62,000 -
•V) 
f 
•* 
/ 
' 
K/ \ K 
\ 
^ 52,000 
rocococoSSi c o o o r o c o o j a ) 
5f/YEAR 
117,322 
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TOURIST ARRIVAL FROM FRG 
H 
W 
cc 
O 
h-
o 
cc 
2 
:D 
I 
• ^ 
80,000 -
70,000 -
60,000 
50,000 
'HJ,UUU ~ 
oU,(;UU 
on nnn — tU,UUU 
10,000 ~ 
n — 
K^ 
72,019 
o 1- eg 
K> 2 99 CD CT) cri 
to rs. 
00 CO 
ay ch 
en 8^  
cT^/YEAR 
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TOURIST ARRIVAL FROM JAPAN 
00 
ci4/YEAR 
- 8 2 -
TODRISTS ARRIVAL PROM SRI LANKA 
g 80,D00 
Z3 
^ 70,000 -
LL 
^ 60,000 
1 50,000 -
2 40,000 -^  
. 
S 30.000 -
J 20.000 -
• ^ lU.UUU 
u . o T - ( 
00 C 
en < 
a c 
T) C 
5 Tf Lf) ^5 r 
n o i CD O) c 
~>-, 
o 
J) 
a 
a 
• , 
^ cr 
o 
en 
en 
, 7( 
^ 1 1 
1 
r— 
CD 
0 1 
0,038 
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TOURIST ARRIVALS FROM CANADA 
36,1 •:;2 
... Y^R 
-84-
TOURIST ARRIVALS FROM UNITED KINGDOM 
•^2 ,052 
o T- . cvj n n 
00 00 03 M S 
o a) o) CD o> 
' • r- T- *y^  r- -
in to r^  CO g) o r-
» op 00 CO « 5? OJ 0> 0 1 ^ 0) CD CT) CD 
ir:t/^EAR 
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TOURIST ARRIVALS FROM ITALY 
41,129 
2ftf/YEAR 
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TOURIST ARRIVALS PROM FRANCE 
^ 80,000 
cc 
O 
o 
cr 
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a 
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V 
70,000 
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40,000 
30,000 
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"N 
Statistical Tables 
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TOURIST ARRIVALS IN INDIA BY COUNTRY OF NATIONALITY 
(1989-91J 
Country of 
Nationuljty 
WEST ASIA 
Balirairi 
Isrual 
Jordan^ 
Kuwait 
Oman 
Qatar 
S.Arabia 
S>T i n 
Turkey 
U.A.E, 
Yemen Arab ilcpubiic 
Others 
Total 
19L-9 
13,574 
'l.Ga.l 
3,815 
10,013 
15,927 
4,287 
19,G22 
2.675 
2,341 
• 31,479 
8,003 
5,422 
121,792 
T o u r i s t Ari;% lus 
1S90 
12,G37 
5,855 
3,575 
5,251 
14,944 
4,755 
17,250 
3,363 
2,509 
27,477 
6,310 
5,733 
112,333 
1991 
11,386 
6,882 
2,213 
5,384 
17,035 
C.734 
21,114 
2,G30 
2,117 
23,8G0 
i 1.944 
1,731 
! 13,530 
S O U T H A S L \ 
Afglinnistnn 
Iran 
Maldives 
Nopal 
Sri Lanka 
Liiuilan 
Total 
SOUTH IL\ST ASIA 
Indoncsiii 
Malaysia 
•23,403 
19,3G3 
6,117 
19,116 
67,G80 
1,441 
137,120 
3,697 
33,120 
20,-iGS 
22,G53 
8,535 
20,614 
•33,4C0 
2,3iJ5 
l-.3,0i0 
3,324 
34,278 
25,323 
19,959 
9,481 
21,834 
70,088 
2,543 
143,233 
4,209 
30,617 
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TOURIST ARRIVALS IN INDIA BY COUNTRY OF NATIONALITY 
(1989-91; 
C o i i n l r y (>[ 
N a t i o n n l i t y 1989 
N O R T H AMERICA 
Cniuula 
U.S.A. 
Ollier.s 
Tnlal 
C E N T R A L & G O U T a / ^ l E :V. 
Ar(;niilina 
Cronodu 
Oihcrs 
Tcilnl 
WESTEl^N E L R O i ^ E 
Austria 
noli^iurn 
Denmark 
Fininnd 
France 
Gcnnniiy 
G recce 
Irc-la/id 
Italy 
Kt-lhcrlanuH 
Nor", iiy 
Portu^rai 
Spain 
Swcdon 
•10,300 
IS 
174,GnS 
2;C54 
103 
6,301 
9,018 
•r c-^ 
• ' . O i 
2,5!.:: 
3,i.-:5 
T r 7. -1 
TJ .2 "' '• ~ 
' . -JO 3 
2:',01G 
12,781 
T o u i i M t A I - J J % ' : 1 H 
1990 
•U.OIG 
r.!,',;'.o:.i 
73 
ICG .i:^ .-; 
2 i.y.• 
10,57; 
2,' i . 
2,1.:. 9 
^0,1C4 
l;)<Jl 
3^112 
117,322 
33 
153,5C2 
:,'i28 
2,-188 
..,5G7 
11,819 
13,231 
J,d'\5 
:2,5-l9 
r>,B.i5 
0:524 
: \ 3 4 3 
•::-.oi9 
2,212 
•l,iCQ 
•!I,12? 
: P , 8 ! 5 
r'/.i3 
. ,dl9-
13,644 
10,531 
-89-
TOURISJ ARRIVALS IN INDIA BY COUNTRY OF NATIONALITY.1989-91 
(Excluding nationals of Pakistan 5- Bangladesh) 
Coi lu t ry of 
Nal io i ia l i ty 
SwiUorlniid 
U.I{. 
Ollu'rs 
'loUil 
1989 
32,034 
229,.19G 
871 
572,752 
T ourii i t Ar 
1990 
32,131 
235, ir,! 
b:; 1 
571,413 
•ivals 
';;L'i 
29,247 
212,052 
1.031 
511,511 
KASTKllN i;UIU)l>l': 
C'/.i liiislovnkin 
i luncni-y 
I'oianci 
C.I.S. 
yii;,'oslovia 
Olhors 
Tnl:, l 
AI'IUCA 
I'.'i Dicpia-
M . i i i i ' i i i u s 
N';(;c-i-ia 
S ( i m ; i l i i i 
.S.Ahii'ii 
Sudan 
Tanzania 
Zambia 
Olhcr 
Toial 
4,000 
1,433 
14,304 
30,940 
1,809 
757 
59,243 
2,439 
4,740 
12,533 
4,.S00 
7,853 
3,332 
10,251 
3,90G 
5,238 
2,391 
4,179 
G1,GG7 
3,^03 
1,5S2 
10,099 
37,GS4 
2,072 
8S7 
56,127 
1,7G0 
6,160 
32,432 
1,287 
1,234 
46,073 
2,59G 
G,15G 
13,773 
5, .',58 
4,279 
3,:iGl 
8,176 
3,869 
4,951 
2,945 
5,28G 
G0,750 
2,511 
G,100 
13.831 
6,385 
2,312 
1.357 
8,087 
5,063 
G,103 
3,970 
6,378 
62,127 
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TOURIST ARRIVALS IN INDIA BY COUNTRY OF NATIONALITY,1989-9 
(Excluding nationals of Pakistan & Bangladesh; 
C o u n t r y of 
NQt ional l ly 
Pliilippinos 
Singapore 
Thailand 
Others 
Total 
Ey\S'r ASIA 
China (Main) 
Honykong 
Japan 
Korea (South) 
Korea (North) 
Others 
Total 
1389 
4,500 
29,377 
10,576 
I.-IO? 
82,7G7 
2,727 
8,157 
58,707 
3,895 
2,037 
1,575 
77,098 
I ' o u r i s t Arrivf.Ia 
1990 
4,03G 
32,570 
11,877 
1,32G 
87,911 
3.089 
8,817 
59,122 
3,980 
1,820 
2,077 
78,911 
1991 
3,207 
28,363 
11,354 
1,216 
78,906 
3.476 
10,128 
46,655 
3,967 
2,300 
1,267 
67,7J33 
AUSTRALASIA 
Australia 
Now Zealand 
Others 
Total 
STATELESS 
GRAND TOTAL 
30,433 
8,141 
1,712 
40,296 
841 
37,232 
30,076 
8,553 
2,179 
40,808 
1,612 
13,29,950 
22,700 
5,968 
1,807 
30,535 
3,001 
12,36,120 
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PERIOD OF STAY AND AVERAGE STAY OF TOURIST-1991 
-
C o u n t r y of 
N a t i o n a l i t y 
N O R T H AiMERICA 
Canada 
U.S.A. 
Olliora 
Total 
CENTIIAL AND S O U T H AMERICA 
Argentina 
Brazil " 
Gronodu 
Others 
Total 
W E S T E R N E U R O P E 
Austria 
Belgium 
Denmark 
Finland 
France 
Geniiany 
Greece 
Ireland 
Italy 
Netherlands 
Norway 
PorlUi'jal 
Spain 
Sweden 
Switzerland 
N u m b e r of 
t o u r i s t s 
36,142 
1,17,322 
38 
1,53,502 
1,'128 
2,-188 
1,5G7 
G,3GG 
11,810 
9,9-15 
12,519 
5,6'15 
5,52'1 
69,346 
72,019 
^,212 
2,400 
41,129 
19,845 
3,543 
3,819 
13,644 
10,591 
29,247 
P r o p o r t i o n to 
t h e t o t a l (<7r,) 
2.9 
. 9.5 
0.0 
12.4 
0.1 
0.2 
0.2 
0.5 
1.0 
0.8 
1.0 
0.4 
0.4 
5.6 
5.8 
0.2 . 
0.2 
'3.3 
1.6 
0.3 
0.3 
1.1 
0.9 
2.4 
•cragc 
'. r of tour ls tB 
(pe r d a y ) 
£3 
222 
0 
421 
,1 
7 
4 
17 
32 
27 
34 
16 
15 
190 
i97 
6 
7 
113 
:.4 
10 
11 
37 
29 
80 
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PERIOD OF STAY AND AVERAGE STAY OF TOURIST-1991 
Average stay 
per tourists 
(days) 
41.9 
35.0 
28.0 
41.3 
43.0 
46.7 
40.3 
29.4 
20.3 
40.1 
37.2 
Total Number of 
days spent 
4,77,073 
2,40,870 
G1,9G4 
2,43,009 
7,32505 
3,14,478 
8,50,894 
77,322 
42,975 
11,57,23G 
4,44,317 
33.5 57,989 
39.7 47,00,032 
22.7 5.75,946 
38.6 •(,70,417 
39.5 3,74,500 
21.6 4,71,614 
22.3 15,62,962 
29.7 75,527 
25.7 38,29,966 
2G.9 1,13,222 
27,e 8,.15,029 
37.4 1,10,9.!2 
(Conul) 
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FERIOD OF STAY AND AVERAGE STAY OF TOURIST-1991 
Average stay 
per tourists 
(days) 
30.5 
31.4 
29.2 
V 
31.2 
, . 1 
Total Number of 
daya spent 
11,02,331 
36,83,911 
1.109 
47,87,351 
25.3 
24.5 
44.9 
30.4 
30.5 
36,129 
60,955 
70,358 
J,92,GU 
3,60,057 
28.4 
30.2 
28.4 
25.4 
27.2 
28.2 
26.7 
28.1 
25,9 
27.8 
28.8 
41.2 
20.3 
29.4 
31.2 
2,82,438 
3,78,980 
1,60,318 
1,40,310 
18,86,211 
20,30,936 
59,060 
67,440 
10,65,241 
5,51,691 
1,02,033 
1,57,343 
2,70,973 
0,11,375 
9,12,506 
'33-
PERIOD OF STAY AND AVERAGE STAY OF TOURIST-1991 
Average stay 
per tourists 
(days) 
30.5 
31.4 
29.2 
31.2' 
_ .—. ' — ^ _ _ ^ _ _ _ 
Total Number of 
days spent 
11,02,331 
36,83,911 
1,109 
47,87,351 
25.3 
24.5 
44.9 
30.4 
30.5 
3G,129 
60,956 
70,358 
J,92,CH 
3,60,057 
28.4 
30.2 
28.4 
25.4 
27.2 
28.2 
26.7 
28.1 
25.9 
27.8 
28.8 
41.2 
20.3 
29.4 
31.2 
_ 
2,82,438 
3,78,980 
1,60,318 
1,40,310 
18,86,211 
20,30,936 
59,060 
67,440 
10,85,241 
5,51,691 
1,02,028 
1,57,343 
2,70,973 
3,11,375 
9,12,500 
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QUARTERLY BREAKDOWN OF TOURIST ARRIVALS-1991 
Country of 
Nationality 
1st Quar'-^,' 
Jan-March 
vo tG . : :c 
totc.I 
2 n d Q u a r 
April-^^^.-. ioUil 
NORTH AiMERICA 
Canada 
U.S.A. 
Others 
Total 
CENTil(\L A?< 
Argentina 
Drnznil 
Grcnoda 
Others 
Total 
"D SOUTH AMERICA 
WESTERN EUROPE 
Austria 
Belgium 
Denmark 
Finland 
t'Vnncc 
Germany 
Greece 
Ireland 
Italy 
Netherlands 
Norway 
Portugal 
Spain 
Sweden 
8,675 
22,468 
8 
31,151 
483 
602 
710 
1,471 
3,'2G6 
3,096 
2,733 
1,453 
l.OGG 
17,039 
20,758 
3G7 
523 
7,130 
4,675 
1)21 
6'37 
1,781 
2,9C1 
21.0 
C3.3 
2'i.2 
45..3 
23.2 
27.6 
31.1 
21.8 
25.7 
19.3 
9y,.Q 
28.8 
1 p A 
22.0 
17,3 
23,6 
2G.0 
1/.5 
io.i 
27.4 
5,. 432 
25,123 
23-i 
311 
1,327 
2,274 
l.'MO 
2,25'3 
1,035 
C33 
11,27' 
0,911 
357 
373 
5,-'i5.3 
2,S5? 
G3.' 
5i2 
l.GGG 
15.2 
21.4 
13.2 
IC.-'. 
15.3 
£1.1 
19.2 
M.5 
18.0 
•8.3 
11.5 
1G.2 
13.8 
15.1 
15.5 
13.3 
14.4 
1£'.4 
i-..7 
12.1 
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QUARTERLY BREAKDOWN OF TOURIST ARRIVALS-1991 
CDUulry of 
Nat ion: i l i (y 
Philippines 
Singapore 
Tlmiland 
Others 
Tolnl 
i :ASr ASl/V 
China (Main) 
llon^' Kong 
Japan 
Korea (South) 
Korea (North) 
OUlLTS 
Total 
AUSTllALASIA 
Australia 
Nowzcaland 
Otliors 
Total 
S T A T E l J i S S 
ClLXNl) T O T A L 
, , f\ , ,r A 
vl-l'-lll-'iTM 
Isl ( i u u r t c r 
J i m - M a r c h 
88-1 
G,431 
a.G^.i 
2CrJ 
l«,9a2 
8'Jl 
2,00:1 
13,338 
1,0-10 
923 
372 
18,£l(i7 
5,791 
1,627 
605 
8,023 
1,337 
2,93,901 
','c to t h e 
to ta l 
27.G 
22.7 
32.2 
2J.1 
2 1.U 
2.:.G 
19.6 
23.G 
2G.2 
•10.1 
29.-1 
27,4 
25.5 
27.3 
32.-1 
26.3 
41.5 
23.8 
'-
2iul ( i u a r t c r 
A p r i U J u n c 
731 
6,92G 
1.991 
•jua 
17,2 liJ 
(.:)[ 
2,.SI.'-; 
7,293 
792 
• l ^b 
194 
12,1'J 8 
3,139 
•1,082 
209 
4,-130 
887 
2,31,777 
'„ to t h e 
to ta l 
22.9 
•;, 1.4 
17..') 
U'..7 
21.8 
1^.3 
2.'3.1 
15.G 
2u.0 
19.1 
15.3 
1?,0 
13.8 
13.1 
11.2 
14.5 
29.G 
19.0 
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QUARTERLY BREAKDOWK OF TOURIST ARRIVALS.1991 
^vTrvRlTRT 
Uiul (iunjLcT 
iJuly-Scpt 
681 
4,997 
2,071 
3G3 
1G,035 
^ ifi Ol^Tin 
'•<• t o t l i < j 
toUil 
21.2 
17.G 
18,2 
•2dJJ 
^0,3 
0TT5^-r<H^< 
•Ith ( J u a r t c r 
Ocl -Dcc . 
908 
10,009 
3,G:iG 
3S1 
:ilj,760 
^^<iTfm 
^r lo llic 
luUil 
23.3 
35.3 
32.1 
31.3 
33.'J 
M 
TuU.l 
;],207 
2-;, 3 03 
11,3:1 
i,21G 
~-^,'J\iCi 
KiT'p^^ ~ ^-i 
f'-;J''i'-[iif 
R iMl^? 
^ i V , i i 
• j ! - - i 
- i •. ~ 
A 
G71 
2,933 
11,999 
1,03.1 
•108 
2 I i 
17,2o9 
5,27fs 
889 
357 
33,'; 
2,98,173 
19.3 
26.9 
2.0,7 
2G.1 
17.7 
lfi,9 
25.4 
23.3 
M.9 
19.1 
'21.1 
i l . , S 
2 M 
1,280 
2,317 
H,023 
1.101 
531 
487 
19,7GJ 
8.492 
2,370 
(i9G 
11,558 
422 
•l.U9,/iu9 
3G.8 
23.2 
30.1 
27.7 
23.1 
38.4 
29.2 
3,173 
10, l^ ,'^  
Ail,it',,J 
1,9G7 
2 , 3 C J 
1,2G7 
G?,7'J3 
37.4 
39.7 
37.3 
37.8 
14.1 
33.1 
22,700 
5,9GS 
I,8G7 
3u,.;35 
••J,001 
; 2 , 3 i ; , i 2 u 
M;-, [' 
• I ' l - r - i 
^'!'-i(-r 
'^,iU'''i 
'::,\{'V 
••w 
'i 
i^fti^) 
i^^n) 
•PT 
0'' 
Or 
-->; 
'^^ 
^:iv 
•4 
'%qr 
'CiU] 
' -^  
' . i^ '- , i.'.'it-i'^t 
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TOURIST ARRIVALS IN INDIA BY COUNTRY OF RESIDENCE.1989-91 
(Excluding nationals of Pakistan & Bangladesh; 
Country of 
Residence 
NORTH AMERICA 
Canada 
U.S.A. 
Others 
Total 
CENTRAL & SOUTH A J M E R I C A 
Argentina 
Brazil 
Grenedn 
Others 
Total 
WESTERN EUROPE 
Austria 
Bcl(fium 
Denmark 
Finland 
Prnnco 
Germany 
Greece 
Ireland 
I l i i l y 
Netherlands 
Norway 
Portugal 
Spain 
Sweden 
1989 
39,461 
132,786 
32 
172,279 
1,083 
2,558 
351 
5,001 
8,993 
9,792 
11.9G8 
7,659 
4,007 
78,123 
78,859 
2,553 
2,971 
OO.flGO 
22,667 
4,61G 
3,3G8 
20,054 
12,720 
1990 
40.089 
126,141 
78 
1GC,308 
1,058 
2,82G 
387 
6,255 
10,52G 
10,300 
12.GD3 
7,206 
3,373 
79,138 
71,8G2 
2,312 
2.721 
48,808 
24,310 
4,054 
3,964 
18,596 
13.284 
1991 
35,809 
117,394 
«30 
163,233 
1,418 
2,448 
1,568 
6,044 
11,478 
9,906 1 
12.550 
6,636 
4,841 
69,446 
72,279 
2.212 
2,377 
41.202 
19,868 
3,603 
3,856 
13,676 
10,597 j 
— ' 
-98-
TOURIST ARRIVALS IN INDIA BY COUNTRY OF RESIDENCE.1989-^ 
(Excluding nationals of PaKistan & Bangladesh) 
Country of 
Ilosidonoo 
Switzerland 
U.K. 
Others 
Total 
EASTERN EUROPE 
Czeehoalovakia 
Hungary 
Poland 
C.l.S. 
Yugoslovia 
Others 
Total 
AFRICA 
Egypt 
Ethiopia 
Kenya 
Mauritius 
Nigeria 
Somalia 
S. Africa 
Sudan 
Tanzania 
Zambia 
Othora 
Total 
1989 
32,272 
222,023 
780 
5,65,391 
3,089 
1,430 
14.261 
36,931 
1,806 
1,137 
59,554 • 
2,394 
4,748 
14.12G 
4,776 
7,869 
3.169 
10,286 
3,825 
5,149 
2.735. 
4,396 
63,473 
1990 
32.596 
231,184 
744 
567,210 
3,612 
1,614 
10,093 
37,631 
2,065 
882 
1)6,097 
2,593 
6,180 
14,465 
5,439 
4,306 
3.233 
8,189 
3*790 
4,935 
3,07G 
5,31G 
61,522 
1991 
29.538 
208,087 
980 
510,718 
3,189 
1,789 
6,178 
32,481 
1.287 
1,226 
46.159 
2,506 
6,177 
14,257 
6,408 
2,352 
1.356 
0.197 
5.073 
6.148 
3.972 
6,035 
52,481 
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TOURIST ARRIVALS IN IKDIA BY COUNTRY OF RESIDENCE,1989-9 
(Excluding nationals of Pakistan & Bangladesh) 
Country of 
Rofildeoce 
1989 1990 1991 
WEST ASIA 
n«liniin 
Israel 
Jordnn 
Kuwait 
Oman 
Qatar 
S. Arabia 
Syrin 
Turkey 
U.A.E. 
Yemen Arab Ropublic 
Others 
Total 
SOUTH ASIA 
Afghanistan 
Iran 
Maldives 
Nopal 
Sri Lankn 
Bhutan 
Others 
Total 
SOUTH EAST ASIA 
Indnnuaia 
Malayasia 
13,710 
4.618 
3,-159 
10,528 
10,005 
4,423 
20,588 
2,G35 
2,326 
32,704 
7,447 
5,213 
123,662 
12,557 
5.853 
3,433 
6,217 
15,188 
4,795 
17.733 
3,n97 
2,503 
27,057 
8,178 
5,686 
113,497 
11,459 
6,891 
2,202 
6,977 
17,724 
6,823 
21.328 
2,G37 
2.180 
29,188 
11,979 
1,734 
120,122 
23,351 
19,176 
6,106 
19,237 
66,521 
1,441 
4,481 
140,313 
3,74G 
33,025 
19,502 
22.588 
8.553 
20,282 
67,509 
2,0G8 
3,088 
145,890 
3,804 
35,336 
26,338 
19,966 
9,503 
22,011 
69.646 
2.487 
4,564 
153.515 
4.228 
30.616 
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TOURIST ARRIVALS IN INDIA BY COUNTRY OF RESIDENCE.1989-91 
(Excluding nationals of Pakistan ft Bangladesh; 
Country of 
Residence 
1089 
Philippiness 
Singapore 
Thailand 
Others 
Total 
EAST ASIA 
China (Main) 
Hongltong 
Japan 
Korea (South) 
Koroa (North) 
Others 
Total 
AUSTRALASIA 
Australia 
New Zealand 
Others 
Total 
GRAND TOTAL 
4,518 
30,369 
10,873 
1,619 
83,8C0 
2,673 
10,212 
58,751 
3,898 
2,081 
1,611 
79,226 
1990 
4,05S 
33,185 
11,972 
1,365 
89,788 
2.903 
10,076 
59,136 
1981 
3,232 
28,612 
11.369 
1,234 
79,311 
3,462 
10,728 
46,720 
30,800 
8,050 
1,632 
40,491 
11,37,232 
30.510 
8,539 
2,012 
41,061 
13,29,950 
22,730 
5,993 
1,910 
30,633 
12.35,120 
- 1 0 1 -
TiDURIST ARRIVALS FROM THE FIRST TEN COUHTRIES 1989-91 
Country o f 1989 
Nationality 
U.K 
U.S.A. 
Gormnny 
Sri Lanka 
France 
Japan 
Italy 
Canada 
C.I.S. 
Malaysia 
OTHERS 
TOTAL 
2,29,496 
1,34,314 
78.812 
67.680 
78.001 
58,707 
50,751 
40,306 
36,940 
- 33,120 
529,105 
13,37232 
1S90 
^ 
235151 
125,303 
71,374 
68,400 
7S,496 
59,122 
49.1S4 
41,046 
37,684 
34.278 
528.902 
13,29,950 
1991% CrnVNGE %OFTHETOT/M. 
1990/89199 V901989 
212,052 
117,322 
72,019 
70,088 
69.346 
46,655 
41.129 
36,14^ 
32,432 
32,617 
508,318 
12,36,120 
2.5 
-5.7 
1,3 
1.1 
1.9 
0.7 
-3.1 
1.8 
2.0 
3.5 
-
-0.5 
-9.8 
-6.4 
0,0 
2.5 
21.1 
-25,4 
11.9 
•13.9 
-10.7 
-3.9 
-7.1 
17.2 
10.0 
5.9 
5.0 
5.8 
4.4 
0.8 
3.0 
2.8 
2.5 
39.6 
100.0 
1990 
17.7 
9.4 
5.4 
6.1 
6.0 
4.4 
3.7 
3.1 
2.8 
2.5 
39.8 
100.0 
1991 
17.2 
5.3 
5.7 
':.5 
3.e 
3.3 
2.9 
2.5 
2.5 
41.1 
100.0 
ESTIMATE OF FOREIGN EXCHANGE EARNINGS FROM TOURISM 
Year 
1970-71 
1975-76 
1980-81 
1981-82 
1982-83 
1983-84 
1984-86 
1985-86 
1986-87 
1987-88 
1988-89 
1989-90 
1990-91 
1991-92 
Estimated 
(Ra. in crores) 
32.5 
189.6 
1.166.3 
1,063.9 
1.130.6 
1,225.0 
1.300.0 
1.189.1* 
1.606.6 
1,856.1 
2,054.0 
2.386.0 
2,444.0 (P) 
3,318.6 (P) 
Percentage 
Previous year 
2.2 
101.7 
26.8 
(-) 8.8 
6.3 
8.3 
6.1 
. • 
35.1 
16.6 
10.7 
16.2 
2.4 
. 35.8 
* Figures for the yean 1985-fi6 onv arda wei« eatimated 
on the basis of rcviacd methodology aod benoe not 
comparable with those upto the year 1984-86. 
(P) Provisional 
C H A P T E R - P O U R 
A CASE STUDY OP GOA TOURIST SPOT 
-102-
M A P OP G 0 A 
MAHARASHTRA 
VAGATOR 
ANJUNA 
BAGA 
CALANGUTE 
AOUADA 
MARMAGOA 
m 
< 
H 
n 
< 
BOGMALO 
MAJORDA 
COLVA 
CAVELOSSIM 
CABO DE RAMA 
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A CASE STUDY OF GOA TOURIST SPOT 
With the number of tourists making for the beaches 
of green Goa almost topping one million annually, this 
tiny state whose greatest natural resources are the sun^gand 
and sea, it is fast emerging as India's best rest and rec-
reation resort. And one of the major attractions of Goa 
is that it is a middle class society in which the grinding 
poverty of India is conspicuously absent. 
It is hardly surprising that the tiny state of Goa 
(population 1.07 million) is fast emerging as India's most 
popular tourism destination. Unlike other tourist destina-
tions which offer cultural education and consequential foot-
slogging, perennially green Goa with its 100 km stretch of 
palm fringed coastline made up of soft white sand beaches, 
offers the inviting prospect of unadulterated rest and 
recreation. 
And that is an option which makes sense to a growing 
number of people foreign and indigenous. In 1987 an estimated 
1.10 lakh foreign and 8 lakh domestic tourists-equivalent 
almost to the population of Goa-visited India's newest state. 
With direct (currently once a week) charter flights from 
Europe to Goa having been permitted by the Union government 
in 1987 and the recreation toxirism concept striking roots 
in the collective Indian psyche, the number of tourists 
leaving their imprint on the golden beaches of the state is 
likely to increase significantly in the near furure. 
Certainly Goa offers as comprehensive a menu as 
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can be expected of a seaside resort, and more. Warm waters, 
sun, sands and ambient temperatures(21.3 C-32.7°C) apart, 
Goa has also developed the most reliable and sophisticated 
tourism infrastructure(barring telecommunications) of any 
state or destination in India. 
The tiny (3,702 sq tan) state is particularly well 
endowed with hotels and residential accommodation. Moreover, 
unlike most tourist destinations in India which offer either 
very expensive and luxurious hotel accomodation and/or very 
cheap but tacky premises and service, Goa offers a lot in 
between, "By Indian standards Goa has a well developed tourism 
infrastructxire. Currently there are 2 50 establishments offering 
approximately 3000 beds per night to toxirists. Of these, 16 are 
one to five starred hotels while the remaining 2 34 are non-
starred hotels. In addition there are about 1000 beds in 
private homes available to tourists. Accomodation in any of 
these establishments including the private homes can be booked 
at Directorate of Tourism counters at Dabolim airport or at 
railway stations in Vasco-da Gama and Margao or at Bombay 
Central. The only price for this service is the cost of a 
phone call. The information and reservations counter in the 
directorate office in Panaji is open for 2 4 hours and we 
guarantee suitable accommodation to all visitors to Goa," 
Say B.G.Khandeparker, assistant director of tourism in the 
government of Goa. 
Undoubtedly well aware that tourism is Goa's 
major business, contributing significantly to the state's 
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relatively high per capita income(Rs4,783 per annum to India's 
Ss 2,721) , the administration has done a good job of planned 
development. The 15 towns and 395 villages in the state are 
connected by a well maintained net-work of roads which 
have ensured that the benefits of development are evenly 
spread across the state. Consequently, Goa exhibits few of 
the affluence-poverty contrasts which are characteristic of 
India in general. Even the smallest houses and shacks along 
the coastline tend to be well maintained as are the public 
buildings* churches*temples and sleepy boulevards of the large; 
towns. Indeed for the domestic tourist in particular, one 
of the major attractions of Goa is that it is a middle class 
society in which the grinding and obvious poverty of India is 
cospicuously absent. 
GETTING THERE i 
If the difficulty of getting a seat at short 
notice is any indication, Goa is one of the profitable des-
tinations on the route network of Indian Airlines. During 
the peak tourism season, there are two Airbus flights per 
day from Bombay. Goa la also connected to Delhi,Bangalore 
and Trivandrum by daily flights and with Hyderabad, and 
Pune-Bombay, courtesy the third nationalised airline,Vayu-
doot. For those who prefer travelling by train, there's 
good news as well. From MiraJ junction there are two trains 
per day to railway stations at Margao and Vasco-da-Gama. 
Goa is also well served by a large number of luxury omnibuses, 
especially from Bombay(travelling time: 26 hours). 
But perhaps the most relaxing way to travel to 
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Goa on holiday is by sea. The nationalised Shipping Corpo-
ration of India plies the Bombay-Panaji route daily(except 
Tuesday) during the winter season(October-May), The corpo-
ration offers delxixe, first class and upper and lower deck 
accommddation at prices depends upon class. For reservation 
and further information please telephone to Bombay at which 
a cryptic voice advises bookings six to eight weeks in 
advance during the winter months. 
RESIDENTIAL ACCOMMODATION : 
As indicated earlier, Goa offers well above 
the average Indian standard residential accommodation to 
suit widely varying budgets. At one end of the spectrum 
there is the Fort Aguada Beach Resort and the Taj Holiday 
Village in which room rates rise to !^  1500 per night in 
peak season^ and at the other there are hotels such as the 
eight Tourist Hostels managed by the Goa Tourism Development 
Corporation in which two bedded rooms are priced at rates 
ranging from Rs 85-150 per night. In addition there are an 
estimated 500 small inns and family houses which offer 
residential accommodation to visitors. Details relating to 
the latter can be obtained from the Directorate of Tourism 
Panjim, Goa or in the tinto or prasa(square) in every village 
or town. The latter isn't as risk fraught a proposition as 
it sounds: the natives ..are friendly and honest. But though 
Goa offers visitors a wide choice by way of hotel accommodation 
the quality of some hotel accommodation on offer is so 
exceptional that it merits special mention. In particular 
the upmarket or S-star hotel accommodation and facilities 
BVAllable are way above international standards. 
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By common consensus the front runners in Goa's 5-star 
hotel Derby in which the pace of competition is hotting up 
uncomfortably, are the Fort Aguada Beach Resort and its stable 
mate the Taj Holiday Village situated on the Sinquerim beach 
in north Qoa, Spread over 20 acres of green and undulating 
terrain including the remains of a part of the Aguada Port 
built by the Portuguese in 1612, the two resorts offer a total 
of 292 rooms/ two swimming pools/ three restaurants, two te-
nnis courts, gymnasiuim and health club and water sport faci-
lities. All this apart from unending white sand beaches and an 
unimpeded view of the Arabian Sea usually dotted by fishing 
or pleasure craft or a lone wind surfer. 
"The Taj complex in Goa is actually one entity with 
three constituents: the Aguada Hermitage which offers one 
and two bedroom villas, the Fort Aguada Beach Resort and the 
Taj Holiday Village. All these constituent units share the 
same facilities-swimming pools,restaurants etc", says Gautam 
Sen Gupta,the then Sales Manager of the Taj group of hotels. 
Nevertheless the three constituents hotels of the Taj 
resort complex in Goa have their own identities,insists Sen 
Gupta. The Hermitage offers luxury self contained accommodation 
with breath taking views and all the mod cons at an equally 
breathtaking price(Rs 2,750 for a one bedroom villa,old price 
in the peak season) . The Aguada Beach Resort on the other hand 
is a conventional beach resort, suitable for people travelling 
in large groups who value proximity, says Sen Gupta. "Room 
service in the Aguada is faster because it is a more integr-
ated hotel," he adds. 
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Yet for a truly unique resort holiday the charms of 
the Taj Holiday Village are more compelling. Spread over 34 
acres of hibiscus,bougainvillaeaphlox and holly hocks bedecked 
terrain also dotted with coconut, mango and cashew trees, 
the Village offers 144 rooms of villa style accommodation. 
None of the villas extends beyond the first floor and each 
one of them has its own lawn and garden. Visitors also have 
the option of non air conditioned rooms which are 2 5'ii -35% 
cheaper. 
"We have attempted to create a rustic ambiance in 
the Village by placing great emphasis on landscaping. At 
the same time we provide our guests with all modern comforts 
such as running hot and cold water, sanitation and air con-
ditioning , video programmes and safe, wholesome food and 
beverages,". But though the Village offers a near perfect 
ambiance for a resort holiday on perhaps the most salubrious 
coastline in the world, there is no gainsaying that in relation 
even to upper middle class incomes, peak season tariffs(to which 
must be added the ubiquitous expenditure tax payable on all 
bills issued by the hotels with a per capita tariff charge 
of more than Rs 500 per night) are chasteningly stiff. Yet 
Taj group of hotels managers are unapologetic. "One of our 
commitments to the Central government is that we will maximise 
our foreign exchange earnings. Therefore, in the peak season 
when over 10% of our guests are foreigners, we charge tariffs 
which though high by Indian standards are in line with inter-
national resort hotel prices," says Albucjuerque. (owner of 
a villa at the Taj Holiday village.) , 
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Nevertheless,Albuquerque takes pains to stress that the 
Taj hotels in Gos value the patronage of their in-digenous cust-
tomers."Almost 85% of oxir guests dxiring the April September 
seasons i.e summer and the monsoons,are Indians. To them we offer 
three nights and upward meal inclusive packages which are upto 25^ 
lower than our peak season room rates. This means that on our 
room rates component-since the packages are inclusive of meala-
we are reducing prices by as much as 65%, And this year we intend 
introducing packages with meals options which will offer budget-
conscious guests even cheaper package holidays than last year, 
" says Albuquerque. 
Certainly the upmarket foreign and indigenous visitors 
for whom the Taj group resort complex in Goa has so obviously 
been designed, tend to be impressed. Comments Sudhir Desai,the 
Bombay based manager(South Asia) of the Chase Manhattan Bank who 
together with his wife Sanykta and three children repairs to the 
Taj Holiday Village twice a year: " Goa is an absolutely deligh-
tful vacation destination. Its charm is that it has retained its 
rusticity. The only other coastal vacation resorts which can 
compare with it are Honolulu and Colombo. But Honolulu is too 
commercialized and Colombo is unsafe." 
Sanyu Desai has high praise for the Taj Holiday Village 
in particular,whose ambiance she describes as being "the nearest 
thing to paradise."."The village has a wonderfully laid back, 
rustic environment. I suppose service in the peak season could 
do with some improvement, but I prefer an unintruslve holiday in 
which a family is on its own time," she says. If the Taj group 
resort hotels in Goa are flourishing (the average annual occupancy 
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of the Fort Aguada complex is 70%) can the Oberoi group be far 
behind? Within 10 minutes of emerging from Goa's Dabolim airport 
while Fort Aguada Beach Resort bound tourists are bouncing 
along a 90 minute drive to Sinquerim(which necessitates queuing 
for a ferry crossing of the river Mandovi since the much awaited 
PWD constructed bridge over the river collapsed two years ago), 
you could be checked in, changed and cooling off in the ultra-
marine pool of the Oberoi Bogmalo Beach Resort. 
Unlike the managers of the Taj group who have 
painstakingly designed their resort complex in green Goa, their 
counterparts in the Oberoi are at disadvantage. They have inh-
erited the rather unaesthetic cantilevered six storeyed 119 
room hotel overlooking the semi circular 1,2 5 km Bogmalo Beach, 
Yet is can hardly be denied that Oberoi managers have worked 
wonders with this property (which thay run under a management 
contract) with careful interior design and landscaping. The 
result is that while on the outside the Oberoi Bogmalo lacks 
appeal/from the inside, it offers a pleasing view of the expanse 
of the Arabian Sea, Bogmalo beach and white{naval establishment) 
houses on green hills. And the hotel's managers make much of the 
fact that all rooms offer this vista. This apart, the Oberoi 
Bogmalo offers all the facilities of a 5 star hostelry including 
two tennis courts, a health club and gymnasium and two restaurants, 
"What, if any thing,we lack by way of premises we offset by oxor 
Unique personalised and friendly service. Thi» is why at any 
given time 30% of our guests are repeat customers,"says Dilip 
Nijhawan general manager of the Oberoi Bogmalo who claims a 
67% average annual occupancy for the hotel. 
The Oberoi groups competitive edge in Goa is likely to 
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be considerably sharpened in the near future. Its holding company 
East India Hotels Ltd,has reportedly acquired a 66 acre site in 
Cavelossim where it intends to construct a super deluxe resort 
hotel in its own inimitable style. The hotel is now ready. 
But Goa's unique selling proposition as a.beach 
resort is that unlike most tourist destinations it offers a 
wide choice between very good and very poor hotel accommodation. 
On all of Gos's major beaches and towns one to 4 star hotel 
accommodation offering clean rooms and sanitation without 
frills dot the landscape. They offer good clean accommodation 
at relatively same rates,says Rashmi Udai Singh of Bombay, 
Further down market there is the Tourist Hostel in Panjim which 
offers functional facilities at modest prices. The centrally 
located hostelry is also a focal point for making booking in 
any of the other hostels owned by the Goa Tourism Development 
Corporation, But simi-lar and bettey accommodation is easily 
available all over Goa. Just ask at the local tinto or prasa 
and take a look around before clinching a deal. 
GETTING AROUND IN GOA: 
The cheapest way to go, places in Goa is by the 
ubuquitous and usually worn out minibuses which ply the roads 
in the state. However these rattling contraptions are less 
than the last word in comfort. They tend to be jampacked at 
the best of times and on occasion you might find yourself 
eyeball to eyeball with and aggressive rooster. For the slightly 
more upmarket visitor,Goa's unique motorcycle taxis which 
provide a pillion ride through Goa's green countryside are 
a better option. The youths who pilot these motorcycle taxis 
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double as guides and are quite safe for female tourists. 
Indeed the general population in Goa is quite acclimatised 
to casually clad tourists and sexual molestation is very 
rare in Goa. By north Indian standards it is virtually 
non existent and therefore confers considerable freedom of 
movement advantages on women. 
For more adventurous motorcycle enthusiasts, 
there is th^ option to hire a motorcycle. Hire charges are 
currently Rs 150-200 per day,fuel on the hirer's account. 
Two individuals availed this option recently are a Delhi 
based electronic equipment distributor, Vineet Wadhwani 
and his newly wed wife Sarita^an officer in the Hong Kong 
bank,Bombay.The roads are good and safe and the people are 
very friendly. Another adventurous and the best way is 
to go around Goa is by car. Taxis are also available at 
all hotels.A charge of Rs 2.50-3.50 per km is subsequently 
included in the guests bill. Motor cars minibuses and coa-
ches can also be hired from the Goa Tourism Development 
Corporation. 
EATING OUT J 
Persuasive evidence that Goa is a well developed 
tourism destination is provided by the fact that the small 
state is studded with restaurants and eateries which main-
tain standards of cleanliness and hygiene which are un-
usual in the Indian context. Invitably 5 star hotels serve 
excellent seafood and other fare. But for indigenous 
tourists who dont have the option of converting the relat-
ively easily earned dollar or deutsche mark into constantly 
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depreciating rupees, 5 star restaiirant prices are chastening. 
Quite sensibly most of them limit themselves to one meal 
per day at these upmarket hostelries. And with a taverna do-
tting the landscape at an average distance of every 100 
metres, the visitor has a multiplicity of choices. Goa 
offers a choice of famous restaurants well known for the 
quality of their continental and Goan cuisine. Among theras 
Le Bougainville,0'Coqueiro,Casa Portugesa and St Anthony's 
Bar in north Goa; and the RonriccSand Pebbles and O'Pesea-
dor in south Goa. 
GOA EXCURSIONS J 
For reasons of familiarity, indigenous tourists 
to be less sun obsessed than their foreign counter parts. 
Thus the average Indian tourist^ s idea of a holiday extends 
beyond camping on the beach all day long. For this genus of 
toxirist too, Goa has quite a lot to offer. 
Forts 1 Goa boasts the remains of several forts built by the 
Portuguese and the Marathas. Among them: the Terekhol 
Fort, the AguadaFort,Reis Magos and the Cabo de Rama 
in south Goa, 
Temples & Churches; Though better known for its churches, 
Goa also boasts a large number of Hindu temples most 
of which are located within a 30 km radius from 
Panjim. The famous is Tambdi Surla,the Sptakoteshwara 
at Naroa which was renovated by Shivaji in the 17th 
century and the Shri Shanti Durga.The most famous 
Church is Basilica of Bom Jesus in which rest the 
mortal remains of St Francis Xavier, the patron saint 
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of Goa; the Se Cathedral(17th Century) the Convent and Church 
of St Francis d'Assissi(16th century) the St Cajetan and the 
Shrine of Our Lady of Immaculate Conception. 
Beaches: Goa is best known for its lengthy^miles of clean, 
uncluttered and soft sand beaches. In the north the 
most beautiful beaches are Anfuna,Baga,Calangute» 
Sinquerim and Miramar, In the south,Bogomalo#MaJorda, 
Colva,and Cavelossim. Each of Goa's major beaches is 
well supported by an infrastructure consisting of 
hotels and restaurants as well as a mix of people. 
Conducted tours; The Goa Tourism Development Corporation offers 
some interesting conducted coach tours originating 
in Panaji to visitors. Mayem Lake and the Arvalem 
Water fall; a day long tour of south Goa including 
several beaches,old Goa churches and Dona Paula; 
a half day pilgrim tour of old Goa churches and temple 
and a Holiday Special tour to Bodla wildlife sancttiry 
and Terekhol fort. 
Certainly for the visitor,Goa has a great 
deal to offer. To visitors from other parts of the country, 
the newly constituted state provides a model of orderly 
development. While film moguls tend to derive considerable 
mileage out of projecting a mythical stereotype of the Goan 
as an inebriated ne'r do well, the reality is quite different. 
It might be advisable to enjoy Goa's charms while they last. 
Evidence of socialism,Indian style,is increasingly washing up 
on Goa's beaches these days. 
C H A P T E R - F I V E 
SUGGESTIONS AND RECOMMENDATIONS 
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SUGGESTIONS AND RECOMMENDATIONS 
1. Tourism has emerged as an important element of foreign 
exchamge earnings compareable to some of the major 
merchandise experts. Since import of goods needed 
for tourism is quite limited, the tourist earnings 
have a relatively large value-added component. 
2. The estimation of foreign exchange earnings is 
made by Reserve Bank Of India as a part of balance 
of payment statistics. It appears that data suffers 
from several infirmities which gives rise to incon-
sistant estimates. 
Since tourism is no longer a peripheral 
activity, the Reserve Bank Of India should take 
appropriate measures to improve the reliability 
of the estimates. 
3. An analysis of foreign exchange earnings at 
constant prices shown a declining trend as far 
as earning in US Dollars terms is concerned. The 
depreciation of rupee has also made the product 
cheaper. At the same time the premium on US 
Dollars in black market might have indiced subs-
tantial diversion of foreign exchange 
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into unauthorised cnannels. This trend needs to be 
reversed and effective measures should be taken to 
maximise the earnings while increasing the flow of 
tourist into the country. 
4. Accommodation sector plays the most important role in 
the promotion of tourist traffic to India.Thus provi-
sions of proper accommodation of acceptable standard, 
particularly for international tourists should be made. 
5. The utilization of accommodation by foreign tourist is 
uniformaly high for higher categories of hotels. This 
segment of foreign tourists deserves special attention. 
6. The use of expensive international class hotels and 
related facilities by domestic tourists should be 
discouraged by appropriate meains to economise on scarce 
resources. 
7. The linking of incentive packages with the foreign 
exchange earnings will act as a catalyst for hotels 
to attract more foreign tourist throughout the year. 
8. A Tourism Finance Corporation with an initial equity 
of Rs 100 crores should be set up to provide loans to 
tourism industry. 
9. Hotels should be classified as DeluxjStaindard and 
Budget hotels,as this will be more relevent to the 
requirements of accommodation of foreign and domestic 
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tourists. 
10. Suitable incentives should be given to revive and main-
tain national assests like old havelies,palaces,villas 
etc. This should be put to gainful use. 
11. Supplementary acccmmodation like private guests houses, 
tourist bangalows,forest lodges etc. which provide lodg-
ings to a large segment of toxirists should be encouraged 
through suitable incentives. 
12. '^ rea development programmes should be integrated with 
tourism development in those areas which have a high 
tourism potential. This will provide employment to local 
people and increase their income, 
13. Backward areas in the case of toarism should imply not 
just a " no industry district" but a district with high 
tourism potential. 
14. Youth tourism should also be encovuraged because travel 
and tourism educates and enlightens the citizens of 
tomorrow as well as promotes national integration and 
international understanding. 
15. The construction of Yatri Niwases and Yatrikas are best 
left to private initiative. 
16. The travel trade helps in earning foreign exchange and 
so the travel industry needs to be given selected fiscal 
and monetary incentives which are already available to 
export industry. 
17. The role of the overseas offices of the Dept.of Touri 
sm 
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has been extremely marginal. They are also very less in 
number. They do not have adequate funds to launch a 
well coordinated publicity drive. Funds are to be sanc-
tioned to these offices. On the other hand different 
agencies like hotels,travel trade,airlines,tourism corp-
orations are selling their products independently. This 
disjointed effort,spread over a small area,and naturally 
yields little benefits, 
18, The Government has to chalk out marketing plans in key 
markets to attract more tourists, 
19, There is an urgent need to professionalise our approach 
in respect of marketing activities. We have to over haul 
our tourist offices abroad with strong marketing orien-
ted officers, 
20, The technological development in fields of communications 
should have to be developed to facilitate the toiirists, 
21, There is an urgent need to open some more offices abroad 
to show the colourful picture of India by highlighting 
Indian Festivals,Folks dances and traditions. 
22, Indian cuisine is very much popular all over India and 
so we need to encourage and spread of such restaurants 
abroad. Which specially provide Indian cuisine. 
2 3. It needs that more and more food cum cultural festivals 
abroad should be organised to build up India as a 
destination. 
24, There is an urgent need of organising some more evening 
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entertainment programmes for tourists at different tourist 
spots. 
2 5. For publicity purposes it is suggested that international 
conferences have to be organised at tourist spots like 
Bangalore/Kovalam,Goa etc to show the tourist potential 
of India to the visitors. 
26, There is needto make improvement in the timing of arrival 
and departure in airlines,railways and road transportation. 
27, It is suggested that the government must liberally allow 
air charters as long as the price of the total tour 
packages is not less than the promotional fares applicable 
on scheduled air services to and fro from India, 
28, It is suggested that the Indian Airlines must be partially 
privatised. This will help to make the organisation more 
responsive to customer service, 
2 9, It is suggested that travel agencies must be provided 
terminals linked to the computerised reservation system 
of airlines and railways to facilitate ticketing,booking etc, 
30, It is suggested that the government must reduce to minimum 
the formalities at the airport for tourist because it is 
time taken and the tourist suffers a lot, 
31. It is suggested that the government must pay proper 
attention to upgrade road transportation facilities in 
important tourist centres. Four lane highways and motorways 
with suitable mid way facilities must be developed at 
tourist centres of main attractions. 
-121-
32, It is suggested that the capacity and the number of 
Institutions both at the craft and diploma levels 
should be increased. 
33, It is suggested that the appropriate apprentice programmes 
must be chalked out to provide training to fresh students 
from various Food Craft and Hotel Management Institutes. 
34. It is suggested that quality of training programmes and 
teaching facilities must be improved, 
35, It is suggested that proper steps must be taken to provide 
special training to first level of staff like, stewards, 
bell boys etc on the line of modular programmes. 
36, It is suggested that universities must be encouraged to 
introduce tourism,travel and hotel management courses, 
because the intakes in the leading institutes are very 
limited, 
37. It is suggested that the post diploma management progr-
arrnies run by the Hotel and Catering Schools must be 
strengthened and improved. 
38. It is suggested that management departments of the univer-
sity -and I IMS as well as Tourism Travel & Hotel Management 
institutes must offer modular management programmes and 
part time/evening programmes. 
39. It is suggested that to provide students with an exposure 
to the industry as well as with practical experience, 
these institutions must run commercial restaurants,hotels 
and cake shops which generate sufficient income to meet 
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their running cost. 
40. It is suggested that short duration progranunes for updating 
the knowledge and skills of those employed at supervisory 
and other levels must be organised by the institutes. 
• • • 
C H A P T E R - S I X 
CONCLUSION 
-123-
CONCLUSIONS 
Never has tourism been as multidimentional and 
multidisciplinary as now. Most countries have sought, as 
a policy objective/ to maximise the number of tourists 
arriving in the country, because tourism is an activity 
generating a number of social and economic benefits. It 
promotes national integration and international understanding^ 
creates employment opportunities and augments foreign exchange 
earnings. 
•* On the other hand imagine a world without exchange. 
An exchange of conversation, of ideas, of knowing a little 
more about each other. An eatchange about each others countries. 
How people live,work, play?. Tourism also gives support to 
local handicrafts and cultural activities. Expenditure by 
tourists has a multiplier effect. These benefits are achieved 
with a relatively low level of investment. Its vast potential 
should,thus, be fully exploited for the economic development 
of the country, 
TOURISM EXPANDED HORIZONS t In 1989 more than 1.5 
million foreign tourists came to India. There were also 150 
million domestic tourists, more than in any other country. 
In 1991 the industry has gone all out to lure the foreign 
tourist, and the foreign exchange. 
It happened so quietly that almost nobody noticed. 
Suddenly tourism in India sneaked ahead of gems and garments 
to become the largest earner of foreign exchange in the country. 
The tourism industry Is rapidly walking up to the fact that 
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its days of cottage industry status are over. 
Tourism is now a big business. This does not meaui,by 
any stretch of imagination that we are now competing with co-
untries like Spain and France in terms of numbers; but by our 
own standards the fact that 1989 saw more than 1.5 million 
foreign tourists enter the country, is something of a record. 
In 1988 when the figure reached one million for the first time 
we had the Ministry of Tourism jumping in joy,but there were 
some fears that the growth would not continue to bound ahead 
in quite the same way it has done since 1986, These fears 
are now being considered groundless and there is a quiet 
air of confidence in the tourism industry that was not 
detectable before. 
To what do we owe this sudden boom? How did the 
country,considered not so long ago,as merely a hippie desti-
nation and a very down market,heat and dust sort of place, 
suddenly enter the big league and dare to aspire to become 
the tourist destination of the 1990's. 
Like roost other things that happen in India there 
appears to have been more than a hint of Karma involved.The 
ministry of tourism admits that the first half of the 80'a 
was the worst time for tourism and tne assassination of 
Indira Gandhi made things even worse. 1985 was among the 
worst year over,with foreign tourists choosing to stay far 
away. Then in 1986 there was a miracle of sorts with tourism 
growth shooting up to 29.1 per cent,the highest in the world 
that year. But in 1990 there was a very less tourist flow 
to India because of the riots. And once again tourist market 
was heavily effected when the riots broke out all over India 
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after the demolition of Babri Mosque in Dec,6,1992. 
Since 1986 there has been an annual 10 percent growth 
rate against a target of seven per cent. Extraordinary as this 
may sound,even the Ministry of tourism agrees that the single 
most important reason of this sudden interest in India was 
Richard Attenborough's Gandhi. This was followed closely by 
a Raj revival in the media with passage to India. The Far 
Pavillions and the Raj Quartet all doing their bit to put the 
magic back into India. Suddenly everyone seemed to want to 
come here and Raj Tours and Far PaviDions tours began to bring 
in the sort of tourist who had never seriously considered 
India as a place to holiday in. 
Had the toxirists begun to arrive before the 1982 
Asian Games they might never have returned because even 
the most basic requirements of tourism-hotel rooms-were 
simply not available, not even in Delhi, The Asian Games, 
criticised and b littled as they were at the time by self 
righteous , left wing economists and intellectuals left several 
new hotels in their wake including the Taj Palace,Meridean 
and Holiday Inn. Not to speak of Kanishka and the Ashok Yatri 
Niwas and a refur-bished and extended Ashoka Hotel with its 
own annexe in Samrat. Despite new hotels Delhi alone 
requires at least 4000 more hotels rooms. 
Another government measure that come in for severe 
criticism from nearly everyone was the decision to have a 
series of Festivals of India abroad. In r-^strospect, however 
the eritics may find themselves eating crow because now that 
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the figures are available , it is becoming increasingly 
clear that the Festivals had direct effect on tourism. 
After the Festival of India in United States , the number 
of American tourists to India increased by 35 percent. 
The Festival of India in France had an even more 
dramatic effect in Europe with tourism from France going 
up by 50 per cent the following year and tourism from 
Spain going up by 88 per cent. Britain however,still provides 
us with our largest number of tourists at 200,000. The United 
States and Canada now accoimt for 160,000 followed by West 
Germany and France with approximately 75f000 annual tourists 
each. 
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